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For Season Of 1923 


Pears, Cherries and Roses 
Are 
OUR LEADERS 





A Complete Variety List 
of 


FRUIT TREES, ORNAMENT- 
AL TREES, SHRUBS, PEREN- 
NIALS, EVERGREENS. 





W. & T. SMITH COMPANY 


Lowest Prices Consistent With Quality 


1000 Acres GENEVA, N. Y. 77 Years 




















A General | Variety 
Nursery ‘Stock 


35,000 Norway Maple and American Elm, 
also 
Montmorency and Early Richmond 
Cherry 
1 year in car lots or less. 


C. M. HOBBS & SONS 


BRIDGEPORT, IND. 























Princeton Products 
Are 


Ornamental 


Trees, Shrubs and Evergreens of high 
grade for the wholesale trade 





Princeton Nurseries 
Princeton in New Jersey 
November first 1923 


Woodlawn Nurseries 


We Offer F or Fall 1923 


Apple Grafts two year and Buds one 
year; Sweet and Sour Cherries, one and 
two year; Standard and Dwarf Pears, two 
year; Peaches, one year. 

European and Japan Plums, one and two 
year. 

Barberry, Extra Strong, two year. 

California Privet, two year, Extra Large. 


Allen L. Wood, Rochester, N. Y. 























THE MONROE NURSERY 


ESTABLISHED 1847 


Offers a fine stock of Specimen 
Evbergreens, Fruit and Orna- 
mental Trees and Shrubs. 





Will be nleased to quote on your list of wants. 


oe 


I. E. ILGENFRITZ SONS’ CO. 
MONROE - - - - - MICHIGAN 


NUFACTURERS OF 
1. EB. &GENPRITE SONS’ Ce. "s Celebrated Graft and Stock Planter end Firmer 

















Nurserymen Should Know 


That one of the fastest growing industries 
in the country is 


NUT CULTURE 


Demand for information as to Nursery-grown Nut Trees is 
insistent on all sides. Full information by specialists appears 
regularly in 


AMERICAN NUT JOURNAL 


Leading National Publication of the kind 
Subscription $2.00 Per Year Advertising Rate $2.80 per inch 


AMERICAN FRUITS PUBLISHING CO., Inc. 
39 State St., ROCHESTER, N. Y. 




















* 























THIS PAGE PRESENTS 


American Nurseryman Dircetory of American Plant Propagators 


Listing Nursery Concerns Which Specialize in Production of Young Stock, 
Including That Which Has Heretofore Been Imported 


The American Plant Propagators’ Association, Organized in 1918, Will Hold Its Sixth Annual Meeting 
in Atlantic City, N. J., June, 1924. F. W. von Oven, Naperville, Ill, Secretary 


TWO-INCH BLOCKS ONLY ARE SOLD IN THIS DIRECTORY. 
CONTRACT, INCLUDING PUBLICATION ALSO IN THE “AMERICAN NURSERY TRADE BULLETIN” 






EACH BLOCK $$.00 PER MONTH UNDER YEARLY 








HILL’S EVERGREENS 


FOR LINING OUT 


Complete assortment of Evergreens in- 
cluding Firs, Junipers, Spruces, Pines, 
Yews, Arbor Vitaes, Cedrus, Taxus, Riotas, 
etc. Also deciduous ornamental trees and 
shrubs in wide variety. Your patronage 
is appreciated. 

Write for Wholesale Trade List 


The D. HILL NURSERY Co., Inc. 


Evergreen Specialists 
Largest Growers in America 
Box 402 Dundee, Ul. 





Naperville Nurseries 


LINING OUT STOCK 


Established 1866 


Growers of 


TREES, EVERGREENS 
SHRUBS, PERENNIALS, Etc. 


Naperville, Ill. 


Telephone, Naperville No. 1 





Place Order Early 


LINING OUT STOCK 
Fall 1923 - Spring 1924 


ONARGA NURSERY CO. 
Cultra Bros., Mgrs., Onarga, Ill. 
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| “How To Grow Roses” 





14th Edition—Revised and Enlarged 


Practical, Up-To-Date, Complete 
By Robert Pyle 
President American Rose _ Societ_ 
192 Pages-130 Instructive Illustrations 
16 Pages Showing Roses Natural Colors 
PRICE 1.50 POSTPAID 
Write For Special Quantity Price« 


The Conard & Jones Co | 

















West Grove, Pa. 








GRAPE VINES 


My stock of grape vines this year will 
ce ousiet of both one and two year. The 
two year will all be from one year 
transplanted. The ono year from cut- 
tings planted this spring, 1922. 
Vv arietios principally Moore’s Early and 
Concord. My one year vines will be 
ided strong as follows: 
l-year XX—Equal to 2-year-1 
1-year-No.-1 1-year-No.-2 
1l-year-No.-3 


“Correspondence is Solicited’’ 


FAIRFIELD NURSERIES, “SiS 


MARYLAND. 
CHARLES M. PETERS, Proprieter. 

















June Budded Peach 
Year old Apple 
Year old Pear 


California and Amoor River 
Hedge 


WRITE FOR PRICES 


Joe Shadow Nursery Co. 


WINCHESTER, TENN. 








BOBBINK & ATKINS 


Complete collection of Broad-leaved 
Evergreens, such as Japanese and 
American Holly, Rhododendrons Hy- 
brids, Euonymous, lex glabra. 

Complete collection of caatee Ever- 
greens, our own grafti 

Azaleas mollis, J rieti 

Choice Herbaceous Plants, of the less 
common varieties. 

Hybrid Tea Roses, budded. 

When in New York do not neglect to 
cate on us—Ten miles from New York 


Rutherford, New Jersey 











FOREST TREE SEEDLINGS and SHRUBS 


We are growing and offer for sale 
for 1923 and 1924 forest tree seed- 
lings and shrubs, and lining out stock, 
such as Betula Nigra, Catalpa Speci- 
osa, Cornus Florida, Elm, Poplar, 
Locust, Walnut, 

SHRUBS 

Altheas in varieties, Barberry Thun- 
bergii seedlings, Calycanthus, Deut- 
zias, Loniceras, California Privet, 
Amoor River North Privet, Amoor 
River South Privet, Spirea Van Houtili, 

Write for quotations. 


FOREST NURSERY CO. BOYD BROS. McMinnville, Tenn, 








IT IS NONE TOO SOON 
to secure your Lining Out Steck. We 
have good stands, a large assortment 
Seasonable weather and everything is on 
the jump. Send your want lists as soon as 
possible. Selling close on some items already 
Have especially nice stocks of Nuts, Oaks. 
Oriental Plane; Climbimg Roses, Wis- 
taria, Weigelia; Grape Vines, ete., etc 
Wholesale Only. 


Atlantic Nursery Co., Ine, 


BERLIN MARYLAND 











SEEDLINGS and TRANSPLANTS 
FOR LINING OUT 


WRITE FOR OUR PRICE LIS1 


(lit NORTH-EASTERN FORESTRY CO. 


“WE GROW OUR OWN TREES.’ 


CHESHIRE, CONN, 


EVERGREENS 





EVERGREENS 


Seedlings—Transplants—Cuttings 
grown under glass 


MILLIONS OF THEM 


Also a list of Apple, Shade Trees, 
Hedgeplants, Shrubs, Vines, and Peony 
Send for our latest wholesale list. 


SHERMAN NURSERY CO. 


Charles City, lowa. 





AT FRAMINGHAM, MASS. 


Millions of Evergreens and Deciduous Trees | 


Complete in grades and sizes 


WRITE FOR PRICE LIST 


Firs, Junipers, Arborvitae, Pines, Spruces, 


Maples, Ash, Oaks, Lindens, Elms, Etc. 


AMERICAN FORESTRY CO. 


419 Boylston Street, BOSTON, MASS. 












Little Tree Farms 


| 








AZALEA VISCOSA 


Strong 12-18 in. plants 
Heavily rooted, at 50c B. & B. 


SNYDER BLACKBERRY 
No. 1 Plants at $16.00 per 1000 
New list of Ferns and Native 
Plants Now Ready 


George D. Aiken, Putney, Vt. 





Grown In Vermont, 














“ITS HARDY” | 

















FRANKLIN FORESTRY CO. 


Nurseries at 
Colrain and Sudbury, Mass. 


FOREST NURSERY STOCK 
CONTRACT FOREST PLANTING 


Send for our catclogue 


89 STATE ST., 
BOSTON MASS. 





200,000 California Privet 
60,000 A. R. North Privet 
100,000 Spirea Van Houttii 
5,000 Althea Boule de Feu 

6,000 Lombardy Poplar 


HUNTSVILLE, ALA. 








Rosebank Nursery Co., Ine. 





























04 AMERICAN 


NURSERYMAN 








Best Tree Digger on Earth 











Strong, LIGHTEST Draft 














Write for Descriptibe Circular and Prices 


STARK BRO'S 


Nurseries & Orchards Co. 
LOUIS'ANA, MO. 








| Roses-California Privet 


Our stock of Roses for the present season is fully 
up to the usual standard, both in quantity and quality. 
In fact, we have the best roses we have ever grown. 


The following comprises our surplus at this date: 


7000 American Beauty 1500 Luxumberg 

300 Bessie Brown 300 M. C. Hichester 

560 Capt. Christy 150 Mad. Abel Chatenay 
2200 Etoile de France 1800 Mme. Caro. Testout 
750 Etoile de Lyon 200 Mme. Jenny Guillemot 
6800 Frau Karl Druschki 750 Mile. Fran. Kruger 
540 Geo. Dickson 1500 Maman Cochet, White 
2000 Gen. Washington 1300 Maman Cochet, Pink 
1400 Jonkheer J. L. Mock 800 Mrs. Dudley Cross 
1600 Killarney, Pink 4000 Magna Charta 

300 Killarney, White 1800 Meteor 

6000 K. A, Victoria 9000 Paul Neyron 

300 La Detroit 6000 Radiance, Pink 

2500 Lady Hillingdon 3000 Radiance, Red 

2000 La France, Pink 1500 Sunburst 

2000 La France, White 1100 Ulrich Brunner 


Climbers: 
3000 American Beauty 
1400 R. M. Henriette 

1000 Mrs. Robt. 


Make up your want list from the above and we will be glad 
to quote best possible prices. These can be furnished in hoth 
No. 1 and No, 1-4, field grown, strictly first class. 


PRIVET—Extra fine, 2-year, well branched. 
largely 18-24 inch and 2-3 foot. 


2000 
1500 


Marechal Neil 
Meteor 
Peary 


Will grade 


General line of Nursery Stock in addition to 


items here mentioned. 


Waxahachie Nursery Company 


J. R. Mayhew, Pres. 
WAXAHACHIE, TEXAS 
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W. T. HOOD & CO. 
Old Dominion Nurseries 
RICHMOND, VIRGINIA 


We want Cut Leaf Birch—advise sizes you can furnish and 
prices. 
We offer 
Apple, Standard Pear, Peach, Plum, Concord 
Grape one and two year: California Privet 





(one year), Amoor River South one 
and two year, Extra fine; Magnolia 
Grandiflora (all sizes). 
Roses (budded). 


Send Us Your Want List for Quotation 




















PRICES IN ADVERTISEMENTS 

The AMERICAN NURSERYMAN 
and the AMERICAN NURSERY 
TRADE BULLETIN are Nursery Trade 
Journals—nothing else. Therefore, 
prices may be used freely in advertise- 
ments in these journals, of course. 

This announcement is made again, 
for the benefit of those who may have 
confused our policy with that of some 
other publication. 


The publishers of these journals do 
not announce that prices in advertise- 
ments therein are “for the trade only” 
and then send the journals to garden- 
ers, and amateurs generally! 























Completely Covering 
The Nursery Trade 
A Real Trade ‘ournal Read From Coast 
To Coast aad Highly Indorsed by 
Leaders Everywhere Is 
Che American Murserpman 
Rochester, I2. . 
Pee 
USINESS announcements in this Chief 
Exponent of the American Nursery 
*) Trade reach every nurseryman culti- 


vating ten acres or more in every State 





in the Union. The only publication of the kird. 
Loyal to the best interests of the trade and lead- 
er in movements which have characterized trade 
progress for a quarter of a century! Absolutely 


independent. 
BRISTLING WITH TRADE NEWS 
AN EDITORIAL POLICY OF NOTE 
ADVERTISEMENTS FACE READING 
ALL ADVERTISEMENTS CLASSIFIED 
A TRADE JOURNAL THAT IS READ 
SPECIAL FEATURES IN EVERY ISSUE 
Advertising: $2.80 Inch. Subscription: $2.00 Per Year. 


AMERICAN FRUITS PUBLISHING CO., 
Box 124, Rochester, N.Y. 
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EDITORIAL DEPARTMENT—Communications on any sub- 
ject connected with Commercial Horticulture, Nurseries or Ar- 
boriculture are cordially invited by the Editor; alse articles on 
these subjects and papers prepa for conventions of Nursery 
or Horticultural axseciations.4 We also shall be pleased to re- 
produce photographs relating to these topics, Orchard Scenes, 
Cold Storage Houses, Office Buildings, Fields of Stock, Specimen 
Trees and Plants, Portraits of Individuals, etc. All photograph. 
will be returned promptly. 

Advertising—<Advertising forms close on the 25th of ench 
month. If proofs are wanted, copy should be on hand one week 
earlier... Advertising rate is $2.80 per column-width inch. 

“AMERICAN NURSERYMAN” is distinctive in tha: tt 
reaches an exceptional list and covers the field of the busines 
man engaged in Commercial Horticulture—the carlot operator. 
Here is concentrated class circulation of high character—the 
— ot Commercial Horticulture, quality rather than 
quantity. 

“AMERICAN NURSERYMAN” will not accept advertine- 
ments that do not represent reliable concern. 

SUBSCRIPTIONS—“AMERICAN NURSERYMAN” will be sent 
to any address in the United States for $2.00 a year; to Canada 
or abroad for $2.50 a year. Add ten cents unless bank draft, pos- 


tal or express money order is used. Three years $5.00, in U. s. tion. 
RALPH T OLCOTT ser AMERICAN FRUITS PUBLISHING COMPANY INC. == State Street, 


AMERICAN NURSERY MAN ---- November, 1923 






















WHAT THIS MAGAZINE STANDS FOR—Clean chronicling of 
commercial news of the Pianting Field and Nursery. An henest, 
teraless policy in harmony with the growing ethics of moders 
business methods. 

Co-operation rather than competition and the encouragement 
of a that makes for the welfare of the trade and of each of tts 
units, 

Wholesome, clean-cut, ring true independence. 

INDEPENDENT AND FEARLESS—AMERICAN NURSERY- 
MAN” makes no distinction in favor of any. It is untrammeled 
in its absolutely independent position and is the only Nursery 
Trade publication which is not owned by nurserymen. 

SF This Magazine has no. geen oem | whatever with a par- 
ticular enterprise. Ab and independent ta all 
its dealings. 

Though it happens that its place of publication is in the east- 
ern section of the country, it is thoroughly National in its char- 
acter and International in its circulation. 

Its news and advertising columns bristle with announcements 
from every news corner of the Continent. 

It represents the results of American industry in ome ef the 
greatest callings—Commercial Horticulture in all its phases of 
Nursery Stock, Orchard and Landscape Planting and Distribu- 








Classified Business Announcements In this Issue 


AN INDEX OF CURRENT WANTS AND OFFERINGS IN THE NURSERY TRADE 





Aiken, George D........... a eee eer 103 
Aan, Vo Rs wcccccscsceceeses Strawberry Plants ..............-- 117 
Allendale Gardens .......... a ee errr 115 
American Forestry Co...... WO TOG hin cc ci ccecescescanes i03 
American Landscape School. Landscape Course ...........-.-- 119 
Assistant Manager Wanted..W. T. Hood Co. ................5. 15 
Atiantic Nursery Co........ WOE, bo poscGcctedesckenken 103 
Audubon Nurseries ..... . Ornamental Nursery Stock........ 119 
Ayars Nurseries, Orville L. . Concord Grape Cuttings.......... 117 
SN Os Che ncn tcecsdewavces re 115 
Bornardin, ©. P..ccccccccccs General Nursery Stock............ 119 
Bobbink & Atkins.......... WD GE 6.k.a na tevccwsdccwsanns 103 
Borgo, Michael N........... errr 120 
Bowman, Curtis E. ........ . Evergreen Strawberry ........... 121 
Boyd Brothers .......... --- Forest Seedlings, Shrubs.......... 103 
Burr & Company, C. R....... Special Announcement ........... 106 
California Nursery Co. ..... Cipwatetam Deed oc cee scccescaves 121 
Chase Company, Benjamin...Nursery Labels ..............+..- 117 
Chattanooga Nurseries ...... Strawberry Plants, Peach, etc..... 115 
CORR, We Becsccccectonceses Shade Tres, Shrubs............... 121 
Conard & Jones Company...How to Grow Roses.............-.. 103 
Conigisky, B. F............. Landscape Photographs .......... 117 
Cultra Brothers ............ WD EE. iv cteacdeaesccweaeun 123 
TEE senvceweseds -..-Growers of Young Stock......... 103 
Ce Fe Wiivkikccsccwsesecas Strawberry Plants ......cccccceee 119 
Ou Gole Press. ...........0. Horticultural Printing ............ 106 
Evergreen Nursery Co. . Amer. Arbor Vitae, Etc........... 117 
Fairfield Nurseries ......... SE OE. 6accscenscncecesatunnt’ 103 
Fleu, Jr., Conyers B......... PU ED tig cake nbudeineus senses 119 
Forest Nursery Co...... ...- Forest Seedlings, Shrubs.......... 103 
Franklin Forestry Co........ Lite Gut Bees 25 occ cecccwccess 103 
Heerema, Kroon & Co....... Holland Seedling Stock........... 117 
Hill Nursery Co., D......... Vong Steck ....cccccccccccscecs 103 
Hill Nursery Co., D......... Evergreen Specialist ............. 111 
Hobbs & Sons, C. M....... . General Nursery Stock............ 102 
Hood & Company, W. T......General Nursery Stock-........... 104 
Howard-Hickory Co......... PORE FUE cwicnenscavncdasccavccs 121 
Hubbard Company, T. S.... Grape Vines, Berry Plants........ 119 
IGT THEE: sisi cai <icceys I is Sco ecdndancsnnen 119 
Huntsville Wholesale Nurs.. General Nursery Stock........... 124 
ligenfritz’ Sons Co.,, |. E......General Nursery Stock............ 102 
Insurance Co. of N. America..Parcel Post Insurance............ 121 
Jackson & Perkins Co...... Ornamental Stock ................ 106 
WS GG nth ade ce ccavnns Cherry Tree a Specialty.......... 123 
Kelley, Charlies E........... General Nursery Stock........... 119 
Keystone State Nurseries .. Apples, Shrubs ................+.. 115 
Knox Nursery & Orchard Co.Cherry .........-..0..ececeeeeees 121 
Kokomo Nursery ........... Japanese Barberry ............... 115 
Lindley Nursery Co., J. Van. Carolina Peach Pits............... 115 
Linn, Frank B. ...... sodeox 8 Varieties Budded Peach......... 119 
Little Tree Farms........... IGS an cc ch cc gniccscesssses 103 
Monroe Nursery ............ Specimen Evergreens, Etc........ 102 
Mount Arbor Nurseries..... Prult Free Stocks... .......2..00. 121 


Musser, Martin ............. Berberis Thunbergii Seedlings....115 


Waperville Nurseries ....... Vou Geees oo cescccdevecsovegete 103 
Northeastern Forestry Co....Evergreen Seedi’gs and Transp’ts.103 
Nursery for Sale............ Bee: Da EDs cas ove ndectucvs catege 115 
Nut Growing ......... cccee By Dr. Robert T. Morris.......... 121 
Old Dominion Nurseries..... Standard Nursery Stock.......... 104 
Onarga Nursery Co.......... Ornamental Nursery Stock....... 123 
Onarga Nursery Company... Lining Out Stock................ 103 
Painesville Nurseries ...... General Nursery Stock............ 101 
Park Hill Nurseries......... One-Year Apple, Grape Vines...... 115 
Parsons Wholesale Nurseries.General Nursery Stock........... 119 
Peters, Charies M.......... Gn WD. nnncccacawecnneerens 103 
Pickett & Sons, A. R. ...... One-year Sour Cherry............. 115 
Position as Ass’t Manager... By Experienced Nurseryman...... 115 
Portiand Wholesale N. Co... Ornamental Nursery Stock........ 121 
Princeton Nurseries......... Ornamental Nursery Stock....... 102 
Process Color Printing Co....Color Prints ..................0: 121 
Ramte, bi Ds cc cse csc seness Small Fruit Plants..............- 115 
Reed, W. C. & Son.......... Cherry, Pear, Apple, Peach........ 123 
Rice Brothers Company..... «General Nursery Stock............ 123 
Riss. T.. Wisswces coscccoescedaeneral Nursery Stock........... 115 
Rochester Lithographing Co.. Colored Plates ............0..00005 117 
Rockfali Nurseries ........ General Nursery Stock............ 119 
Roeding Co., Geo. C......... Plantsman Wanted .............- 115 
Rosebank Nursery ......... Gal. FHOUR, Chav cecccceectcsevcss 103 
Rosemont Nursery Company..Fine Texas Roses, Privet......... 123 
Rosenfield Peony Gardens . Select Varieties Peonies.......... 119 
Sakata & Co., T.......... 66 CUOW GORE ccccvctecspgenstcostsec 121 
Scarff & Son, W. N......... Small Fruit Plants................ 119 
Schifferli Nurseries, F. E... Grape Vines, Currants, Gooseber’s.119 
Scotch Grove Nursery...... BVOTOPOONS 22. ccccccsescccccccccs 119 
Shadow Nursery Co., Joe... June Budded Peach, Privet....... 103 
Sherman Nursery Co........ General Nursery Stock............ 103 
Shenandoah Valley Nur. Co.. Whole Root Grafted Apple........ 120 
Silver Hill Nurseries........ General Nursery Stock........... 119 
Skinner & Co., J. H......... Apple Seedlings, Trees...........- 123 
Smith Company, W. & T.... General Nursery Stock........... 102 
Smithville Nursery Co. ..... Apple, Peach, Pear.............+.- 115 
Southern Nursery Co....... Apple, Peach, Privet, Etc......... 121 
Stark Bros. N. & O. Co....... The Stark Tree Digger........... 104 
Storrs & Harrison Co....... General Nursery Stock............ 101 
Summit Nurseries .......... Pecan Trees ....cccccscccccsseccce 119 
Sunny Slope Nurseries...... New Peach Pits .....cccccceseses 115 
Taylor, M. L.......... ..+.-- Apple Seedlings and Grafts....... 117 
Turner Brothers ........... Glass Cloth for Hotbeds, Etc. .115, 119 
Vaidesian Nurseries ....... Peach Seed .......ccccsceccevees 119 
Virdon, &. A... ....ccccccess Strawberry Plants .........+..++: 115 
Vincennes Nurseries......... Cherry a Specialty.........+--506: 123 
Washington Nursery Co. . High Grade Seedlings...........- 115 
Waxahachie Nursery ....... Roses, Cal. Privet.........+++++5+ 104 
Waysice Gardens Co........ .Hardy Perennial Plants........... 124 
Wilson & Company, C, E.....Barberry Seedlings ..........++++- 117 
Westminster Nursery ..... Peach, Privet, Shrubs.........-.. 119 
Woodlawn Nurseries ...... Apple Grafts, Peaches, Etc........ 102 
Woodlawn Nurseries ...... Peach Pits ......-.-eseeeeeeeeves 119 
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IN VESTMENTS 
SPECULATIONS? : 


| Someone has said that there are two times in a man’s 
| life when he should not speculate—“‘when he can’t 
| afford to and when he can”! 

With a very heavy fall trade as a barometer spring 
business is not a gamble—it looks like a sure thing— 
THE BIGGEST EVER. The early fall rush is almost 
over—we are all beginning to think of late fall and 
spring deliveries. It seems to us a very wise INVEST- 
MENT to cover spring wants early. 

| Many lines are showing up scarce. Protect yourself 
and your customers. Let us figure with you on 


“J. & P. Preferred Stock Specialties” 
and a General Assortment of 


| 

| ROSES SHRUBS VINES PERENNIALS 
FRUIT and SHADE TREES 

| 


-AACKSON & PERKINS COMPANY 


: 
ROSE GROWERS AND NURSERYMEN 
| Wholesale Only 


| Newark New York State 
November 1, 1923 
The The 
Preferred Preferred 
Stock Stock 











Shrubs with Colored 


Berries 
@ 


There are a lot of them. They are plants conspicuous 
for their beauty even without foliage or flowers. Many 
varieties are at their best now. 

Wouldn’t it be a good idea to advertise those things 
this fall? Of course, the orders couldn’t be, received 
in time for fall delivery. Folks decide to buy plants 
when their beauty or usefulness is impressed upon 
them by the plants themselves. When they are de- 
ciding WHAT to buy, seems like a mighty good time to 
help them decide WHERE to buy. 

A folder on shrubs with colored berries, sent out this 
fall, would serve to identify you with those things and 
serve to suggest your firm as the one to send the order 
to. Let us make you one. 


We print Catalogues and all kinds of direct advertis- 
ing matter for Nurserymen. 


2 
THE DUBOIs PRESS 


Horticultural Color Printers 
Rochester, New York 


v 


























ASSORTMENT 


HERE ARE SOME OF OUR iTEMS WHICH WILL 
INTEREST YOU 


ARBOR VITAE PYRAMIDALIS 
ARBOR VITAE AMERICAN | 
| 





WINDOW BOX EVERGREENS 
NAMED PAEONIAS 

NAMED PHLOX 

PERENNIALS 

BLEEDING HEART | 
TREE ROSES | 


AND A FINE LINE OF ROSES, H. P., AND H. T., | 
_ BABIES, CLIMBERS, SHRUBS, VINES, EVER- | 
_ GREENS, FRUIT AND ORNAMENTAL TREES, | 
| HEDGING, ASPARAGUS, AND DOZENS OF | 
OTHER STANDARD AND SCARCE ITEMS. 


| Write for our price list if you are not on our mail- 
| ing list. Another new and larger list just out. | 
| 





C. R. BURR & COMPANY, INC. 


MANCHESTER, CONNECTICUT 


General Nurserymen 
WE DO NOT SELL AT WHOLESALE TO RETAIL BUYERS 























Chief Exponent of the American Nursery Trade 


The American Nurseryman 


National Journal of Commercial Horticulture 


AMERICAN FRUITS PUBLISHING COMPANY, Inc., 
38 State St., ROCHESTER, N. Y. 


Subscription Rates: —$2.00 per yr.; 3 yrs. for $5.00 
Canada and abroad : 50 cents extra per year 


ADVERTISING RATE, $2.80 PER INCH 


“You are issuing a splendid Journal, covering the news of 
the trade from coast to coast.” Former President B. 8. Welch, 
American Association of Nurserymen. 

Edited by Ralph T. Olcott, founder of Amerie¢an Nursery 
Trade Journalism. “The dean of Nursery Trade Journalists, 
who, since June, 1893—a quarter of a century—has boosted 
all the time for the interests of all nurserymen.”—Former 
President John Watson, American Association of Nurserymen. 


NE CAN only act in the light of present knowledge. 
Until you kno \ of the existence of such « Nursery Trade 
Journal as the AMERICAN NURSERYMAN you must act with 
such knowledge as you have. 


It is for this reason that we are glad to acquaint you with - 


this publication. It speaks for itself; but if you would have 
corroborative proof, ask any prominent Nurseryman. 


Calls for back numbers come in almost every 
mail. Mamy cannot be supplied, as editions have 
been exhausted. The only safe way is te see 
that yeur sgactanatiecieanans is paid fer im advanee. 


“A paper which gives the best value for the money to the 
reader will give the best value to the a@vertiser as well. I 
doa’t think there is any argument about the soundness of 
this view.”—#. Dumont, Chicago, IIl., in Printer’s Ink. 
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Special Seasonal Trade Reports to “American Nurseryman” 


Outlook Was Never Better 

Troy, O., Oct. 17—-With us the season ha 
opened up earlier and better than for sev- 
eral years. We have more sales booked at 
this time than for several years and still 
coming good. Evergreens are especially in 
demand, all kinds, sizes and grades. Don't 
believe there will be many to offer for 
spring trade. 

We have booked more shade trees than 
usual. Fruit trees so far with us are a little 
slow, although we have not tried to push 
them, as our supply is limited. 

Our opinion is that the outlook for the 
next few years in the Nursery business 
never was better. The public in the Middle 
West are buying Nursery stock because they 
want it, and not because some one had abil- 
ity enough to go out and sell it. This, im our 
opinion, is the best indication of good busi- 
ness in future years. It is just as necessary 
to decorate the exterior of a home as the in- 
terior. The supply of material in Nurseries 
is limited; the demand for new homes un- 
limited; why should we not have good busi- 
ness? 

No other business gets as much free ad- 
vertising as ours. Why not cash in on it? 

Business is good. 

THE FARMERS NURSERY CoO. 
F. J. Dinsmore. 





Building Creates Strong Demand 

Glenview, Ill., Oct. 16—We are very glad 
to report an exceptionally good business for 
the past spring and everything points to 
equally good conditions this fall. 

There is a great amount of new building 
going on in this vicinity, which has kept up 
a strong demand for ail Nursery products. 

After having our offices in the Marquette 
building in the Loop District, Chicago, for 
the past 25 years, we have recently re- 
moved to our new office building at the 
Nursery in Glenview, Illinois. 

SWAIN NELSON & SONS CoO. 
——_ R. B. Faxon. 


In Tennessee 

Winchester, Tenn., Oct. 17—Indic: ions 
are that some varieties of both apple and 
peach trees, through the Southern siates, 
will be cleaned up early in the season. The 
demand for all kinds of ornamental trees is 
good. Indications are that we are approach- 
ing a good season for the sale of Nursery 

stock at fair prices. 
SOUTHERN NURSERY COMPANY. 





Upward Trend In Minnesota 

Lake City, Minn., Oct. 13—We are glad to 
say that since the close of the spring de- 
livery our business booked has averaged 
25% above the last five-year average. Dur- 
ing the past six weeks it has run a little 
over 50% above, but whether that is an in- 
dication that this ratio will be maintained 


tbrough the winter we cannot say. 
The trend towards increased buying both 





in city and country districts in this section 
has been upward now for about eighteen 
months. We are beginning to believe that 
it will continue. So far we have been able 
to observe, stock in the Nurseries in this 
section has made a grood growth this sum- 
mer but with the increasing demand there 
is apparently not going to be much of any 
surplus, in the varieties that are called for 
up here. 

THE JEWELL NURSERY COMPANY. 





Fully Up to the Standard 
Rutherford, N. J., Oct. 16—Business has 
been fully up to the standard this season. 
We have nothing to complain about. 
BOBBINK & ATKINS. 


Fine 2-Year Apple; Evergreens 

We had it very dry here for about three 
months in the early part of the summer, 
which slowed up our pears and cherries. As 
to our apples and peaches, we think we have 
as fine trees as we have ever grown. Sev- 
eral Nurserymen who have been here said 
they had never seen a finer stock of two- 
year apples than ours. 

We are fortunate to be well supplied with 
evergreens, as this class of stock is in great 
demand now on account of the large number 
of building operations that have been going 
on in the vicinity of Philadelphia and else- 
where which now calls for some evergreen 
planting around each house. Our sales are 
running a little ahead of last year and there 
appears to be a good demand for stock. 

HOOPES BRO. & THOMAS COMPANY. 





Good Prospects In Southeast 
Chase, Ala., Oct. 15—The Nurserymen 
throughout this district are handicapped on 
moving early shipments because of the long- 
continued drought. The ground is as dry as 
a board and as hard as a rock, but in spite 
of this the early shipments are getting out 
in pretty good shape. Think as a whole the 
Nurserymen in this district are having satis- 
factory sales and that they all feel comfort- 
able over the prospects for winter and 
spring business. 
CHASE NURSERY COMPANY. 
H. B. Chase, Pres. 





A Most Interesting Report 

Vincennes, Ind., Oct. 16—Sales for fall are 
very satisfactory. We are sold closer on 
cherry than usual at this season of the year. 
One-year cherry have made up splendidly 
and we will run digger under most of our 
one-year blocks which run largely to the 
11/16 up grade. 

Peach are in very strong demand for com- 
mercial planting, also wholesale trade is 
good. Peach crop has been extra fine in this 
section. Some varieties will be far short of 
the demand. 

Apple are in fair demand and quite a bit 
of commercial planting. Think salable stock 


of all kinds will clean up very close before 
spring is over. 

Have had a very satisfactory budding sea- 
son and secured a good stand of buds both 
on cherry and peach. Mahalebs have made 
a wonderful growth which insures good root 
system and our usual high grade one-year 
cherry for another year. 

W. C. REED & SON. 


Sherman, Tex., Oct. 15—Trade conditions 
in this section, we think, are about normal. 
no special shortage in any line; no large 
surplus in any items. We expect a normal 
business during the coming shipping season. 

TEXAS NURSERY COMPANY, 
Cc. C. MAYHEW, Mer. 


Small Fruits Stock Scarce 

New Carlisle, O., Oct. 15—We are really 
having more business than we can handle 
properly, owing to scarcity of labor and dry 
weather. Digging is very hard and goes 
slow. Our orders are equal to other years, 
as we have been very fortunate in holding 
about the same customers for many years; 
so our trade does not vary so much from 
year to year. 

We found stock quite scarce and there 
will be no surplus this year; that much is 
certain. Plants have made good growth 
despite dry weather. 

W. N. SCARFF & SON. 


Sales Good Notwithstanding 

Owatonna, Minn.—Sales this season have 
been good with us in spite of the fact that 
much of our Western territory has been 
eliminated on account of depressed agricul- 
tural conditions. Our sales are just a little 
above normal and considerably better than 
last year. We feel that there is sufficient 
demand for Nursery stock to enable all the 
Nurserymen to do a good business this year. 
We can see no reason for feeling other than 

optimistic over general conditions. 
CLINTON FALLS NURSERY CO. 

M. R. Cashmaa. 





Heavy Fall Business 

Newark, N. Y., Oct. 12—We are right now 
in the midst of the heaviest fall business we 
have ever experienced. The demand for 
stock this fall is very strong both from the 
catalogue and agency Nurserymen and from 
the dealers. With us fall trade is usually a 
very good thermometer from which to judge 
spring business and we are looking forward 
to one of the best seasons the Nursery busi- 
ness has ever known. 

It is early to tell much concerning over- 
ages and shorts, although indications point 
to a large increase in the demand for hybrid 
roses with very little increase in the supply. 
Ornamental shrubs, too, are selling strong 
both for fall and spring. 

JACKSON & PERKINS CoO., 
P. V. Fortmiller. 
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Rose Varieties For Southern Nursery Trade 


Geo. ©. Verhalen, Scottsville, Tenn., Before Southern Nurserymen’s Association 


admiration everywhere. Symbol of 
virtue, it awakens in hearts admiration 
and loving thoughts, whether in palatial 
mansion or homliest hovel and dull and sul- 
len natures are lifted from their grossness. 

The Nurseryman plays a large and im- 
portant part in the production of roses, 
furnishing inexpensive plants to the humble 
homes where the florists’ roses may not 
enter because of their prohibitive cost and 
short lasting qualities. 

The title of this talk necessarily nar- 
rows the subject to the varieties which are 
of commercial value to Southern Nursery- 
men for dissemination throughoui the 
United States. The South is “home” to 
most kinds of roses; nevertheless, there 
are some varieties which are not adapted 
to growing and blossoming in our climate 
and there are others which are adapted to 
growing but not to blossoming. I say 
this because some of the teas and hybrid 
teas grow vigorously into a large, salable 
size plant, the flowers of which never open 
perfectly because of sun scald in the bud 
or other cause but which do blossom well 
and are popular in other climates or lo- 
calities. 

CLIMBING AMERICAN BEAUTY 

Chief in popularity and demand is 
Climbing American Beauty. It is staple 
among Nurserymen and needs no introduc- 
tion to vou. Probably next, and giving it 
a close race, is Paul’s Scarlet Climber, an 
excellent grower with a remarkable scarlet 
color and is a winner wherever it is plant- 
ed. It remains in bloom a longer period 
by ten days than Climbing American 
Beauty. Next in the climbing class would 
be the wonderful Dr. W. Van Fleet, beauti- 
ful flesh-colored and dainty, full double 
and similar to the hybrid tea Antoine Re- 
voire, growing on stems 10 to 12 inches 
long, making it a splendid bouquet rose. 
The call for it has increased greatly the 
past few seasons and no Nursery should 
be without it. Companion to Climbing 
American Beauty is the beatuiful, lasting 
pink, Christine Wright. It holds its petals 
for a long time and, when they do fall, 
they are still of the same pink colcr that 
they opened with. This is uncommon. The 
flowers are similar in style to Climbing 
American Beauty. 

MARY WALLACE 

But better than Christine Wright and 
one which will quickly get preference is 
the new rose which is being introduced by 
the American Rose Society this season— 
Mary Wallace. It is the handiwork of the 
late Dr. Walter Van Fleet, a cross of My 
Maryland and a _ wichuriana, a wonder- 
ful pink color and graceful bushy or 
climbing growth. Where Christine Wright 
is somewhat brittle stemmed and a shy 
bloomer, Mary Wallace has the opposite 
characteristics. It is suitable as a large 
spreading bush, a climber, for a hedge or 
as a pillar rose. It is even more free 
flowering than Climbing American Beauty, 
the color is as good as Testout or Pink 
Radiance and the buds are ideal for cut- 
ting because they grow on long stems. It 
will take the country by storm as soon as 
adequate quantities can be grown. 


A ROSE is a beautiful thing and wins 


American Pillar and Silver Moon are 
popular climbers and should be grown more 
extensively. 

These roses are all one season bloomers. 


However, with us they oftentimes give a 
few blossoms during the cooler months of 
the fall. 

EXCXELSA VS. CRIMSON RAMBLER 

Of course, Crimson Rambler, Dorothy 
Perkins, Excelsa, Hiawatha, and that class 
need no elaboration. Excelsa should and 
is replacing Crimson Rambler because it is 
a much better rose as a whole, being 
superior in color of flowers, growth and 
every other characteristic and having the 
additional quality of being fractically free 
from mildew except in abnormally wet sea- 
sons. Crimson Rambler requires sulphur 
dustings regularly to prevent this disease, 
the others do not. 

A rose which is receiving favorable com- 
ment, a sport of Dorothy Perkins, is the 
variety Elizabeth Ziegler. It is a deeper 
pink but is otherwise identical in growth 
and habit. It should substitute Dorothy 








GEORGE F. VERHALEN, Scottsville, Texas 





Perkins in regular Nursery planting and 
the ultimate consumer will surely thank 
you for the favor. 

ROSIERE AND EMILY GREY 


Rosiere (wrongly listed as Roserie in 
some catalogs) is the new dark pink 
Tausendschoen. Florists are discarding 


the latter for forcing in pots as fast as 
they can obtain Rosiere because it does 
not fade out to the dirty white that 
Tausendschoen does and it holds its foli- 
age much better during the heat of the 
summer. By the same token it is becom- 
ing a popular Nursery rose. 

Emily Grey is the new wichuraiana with 
flowers similar in style and shade to Lady 
Hillingdon (yellow tea) and just as large. 
It will lead in its color as soon as it is dis- 
seminated sufficiently and becomes known 
in the trade. Having blood of the hardy 
types it should winter as well as the va- 
rieties Dr. W. Van Fleet and Climbing 
American Beauty. 

There are some other new climbing roses 
which are gradually getting a hold in the 
trade catalogs and which, because of their 
good qualities, should receive more encour- 
agement than they are now receiving. 
They are Climbing Orleans and Climbing 


Baby Rambler (syn. Miss G. Messman), 
both vigorous growing forms of their 
dwarf namesakes and, in reality, over- 


grown bush roses which will serve as such 
for mass planting in beds or as pillar 
The name “climbing” was probably 


roses. 
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given them to differentiate them from the 
dwarf bush types. Climbing Orleans grows 
faster than its partner and probably blos- 
soms more freely if such a thing is pos- 
sible. They are full and persistent bloom- 
ers until frost, a quality much sought in a 
climbing rose. It simply has no faults. 
RUGOSAS AND HYBRIDS 

A new class of buch everblooming roses 
fast coming into leadership as a commer- 
cial Nursery crop are the rugosas and their 
hybrids. They are hardy in the far north- 
era states and Canada where they with- 
stand the coldest winter conditions without 
protection. They blossom all season long, 
are strong and vigorous growing like the 
hardy people they are intended to serve, 
have thick, dark green, wrinkled foliage 
and some varieties with big and others 
with yellow seed helps for attraction dur- 
ing winter. The prominent varieties are: 

Hansa, strongest growing of all with 
large full double red flowers; Belle Poite- 
vine, not quite so rank a grower but the 
best double pink; Sir Thomas Lipton, the 
best double white; Mrs. Chas. Frederick 
Worth, another vigorous growing double 
red, the flowers not as heavy as Hansa but 
a clearer, brighter red; Agnes Emily Car- 
man, a new red; Blanc double de Coubert, 
another good white but more prosprate than 
Lipton; Rugosa rubra, the single red and 
R. alba, the single white. New Century is 
a pretty light pink with lighter colored 
foliage than the others, but is a very poor 
grower and requires two years to make a 
sizeable sales plant. Conrad F. Meyer, al- 
though a hybrid rugosa, is of a type cf 
growth more like the H. Ps (one of its 
parents). It has a splendid large pink 
flower and the characteristic thorniness of 
the rugosa, F. J. Grootendorst is the Baby 
Rambler rugosa, because it is a Baby Ramb- 
ler on a rugosa plant, carrying with it all 
the characteristics of its dwarf progenitor 
except its dwarf habit, for it grows to be 
a bush several feet tall and blossoms all 
season long without the least let-up, cov- 
ering the entire plant with the pretty Baby 
Rambler roses. The growth, leaf, thorns 
and other habits are rugosa. Just think 
of having a Baby Rambler rose which may 
be planted in the below zero sections of 
this continent and not requiring any win- 
ter protection. 

The demand for these cold climate roses 
is greater than the supply and they are 
meeting with great favor wherever they are 
planted. 

HYBRID TEAS 

In hybrid teas the leaders are, of course, 
the three Radiances—Radiance, Red Radi- 
ance and Mrs. Chas. Bell, the flesh pink 
sport; all alike in form of flower and habit 
of growth; only different in color. They 
are the standby for long stemmed cut 
flowers every day of the entire growing 
season. 

Red Letter Day is a winner, being a very 
attractive bright red, even though it is 
nearly single. When it becomes known to 
the trade the old standby, Gruss an Tep- 
litz, will have a hard race for further 
favor as a bedding rose as it is a much 
better and easier grower, better color and 
a very attractive bud. It has more win- 
ning ways. It was one of Dr. Van Fleet’s 
favorites in his hybridizing work. It is 
purely a bedding rose and should be sold 
as such. A companion rose, having the 
same general characteristics in size of 
plant and flower, prolific blossoming, etc., 
is Betty, described as coppery rose and 
again as orange salmon, and listed as one 
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of the sixteen best in Capt. Thomas’ book 
of “Outdoor Rose Growing.” To see it is 
to love it. 

Antoine Revoire does well out of doors 
with us and gives us many cut flowers. It 
serves as Ophelia for the florists for their 
summer trade and is the only known par- 
ent of that roce and its galaxy of wonder 
flower descendants, Mrs. Chas. Russell, 
Premier, Mme. Butterfly, Columbia and 
the other poular greenhouse varieties. Of 
these Columbia is proving itself good for 
outdoor growing. It defoliates somewhat 
during the heat of summer. 

With Jonkheer J. L. Mock included we 
probably cover the leaders in hybrid teas 
Sunburst is rather sparing with its bloom 

TEAS AND H. PS 

In the tea class there are three which 
every yard should have—Maman Cochet, 
White Cochet and Mrs. B. R. Cant (red), 
with possibly a fourth, Wm. R. Smith, in 
habit like the Cochets but of a distinctive 
flesh color. In Texas we only get nice, 
long stemmed roses from these varieties in 
the real early spring during the first flush 
of bloom and during the cool fall season. 
They are really more beautiful in the fall. 
During the summer the hot sun scalds the 
petals. 

Among the hybrid perpetuals we find the 
following varieties popular: Gen. Jacque- 
minot, red, so old that it (“Gen. Jack’) is 
a household word and people ask for it be- 
cause they do not know of any other. 
There is a better red, of about the same 
age, though not as rank a grower as to 
number of canes per plant. Capt. Hay- 
ward, having a fuller flower, stronger 
stems and, with us in Texas, is a continu- 
ous bloomer from May until frost. Ulrich 
Brunner will always be popular because 
no other H. P. has the dazzling cherry red 
color. J. B. Clark is a most excellent red 
rose but, from the growers’ viewpoint, a 
hard one to prepare for shipment as it is 
a rank, sprawling grower with stiff stems. 
His Majesty is the prettiest red rose we 
have. It has a long pointed bud, the petals 
recurving as they open. It blooms sparing- 
ly all summer, its one fault being its slen- 
der stems with flower buds coming oc- 
casionally on weak necks. Despite this, it 
is well worth having in every list. We like 
to grow Magna Charta (pink) because it 
makes good tops and good roots and is a 
splendid blooming rose for our customers. 
It is the most popular H. P. for florists’ 
forcing also. A better rose for blooming 
(with us) is Anna de Diesbach. It is simi- 
lar in growius oahit to Magna Charta »ut 
blossoms thronghour tho summer aua ial. 
While we classed Conrad F. Meyer with 
the rugosas before, it travels with this 
class and is the best all-around pink in the 
H. Ps. Paul Neyron is an old and popular 
sort. Frau Karl Druschki is beloved by all 
for its beautiful snow white buds and blos- 
soms and its everblooming quality. 

HUGONIS AND OTHER YELLOWS 

A recent introduction among hardy roses 
for universal planting is Hugonis, the new 
yellow introduced from China a few years 
ago. You are familiar with it from the 
publicity which it has received through ad- 
vertising and articles in the trade papers 
and the American Rose Annual. First to 
bloom in the spring and hardy as an oak, 
it is sure to be in big demand as soou as 
adequate plantings can be made by Nur- 
serymen and the stock produced in quan- 
tity. It is worthy of a place, not only in 
rose gardens, but in every shrubbery plant- 
ing and is excellent for hedgework. Two 
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other varieties, although not new, should 
be mentioned at this time and they are the 
Harrison's Yellow and Persian Yellow, 
both of which will serve a like use and 
will blossom later than Hugonis. 

Make haste and list these newer roses in 
every catalog, giving them the same elo- 
quent description which made the now 
standard sorts popular. It is illogical to ex- 
pect our customers to buy something which 
we do not advertise and of whose existence 
they are not aware. Get them before the 
public eye and then get busy with your 
supply. You are wideawake Nurserymen! 

ROSES TO BE AVOIDED 

Now, there are some roses which one 
aught not to attempt to propagate or plant 
in this climate; varieties which, though 
possibly favorites in other sections, are 
raggedy, unkempt, slow growing into scarce- 
ly saleable plants during a season’s vigor- 
ous growing campaign. I refer to such va- 
rieties as La France, American Beauty, 
Mme. Caroline Testout (favorite in our 
Northwestern States), Blumenschmidt, 
Etoile de Lyon and most of those which 
were so popular in the early days. There 
is one newer one also, a veritable culprit, 
stealing its thunder from its. stronger, 
popular brother, Crimson Rambler—lI refer 
to Flower of Fairfield, said to be an ever- 
blooming Crimson Rambler. It should be 
dropped like virulent poison because of its 
entirely unsatisfactory manner of growth 
and blossoming. It is a slow. low growing 
plant, and it is quite likely to lose you cus- 
tomers instead of winning them, because 
they are likely to believe that you have 
misled, misinformed and duped them. It 
most certainly is not an everbloomer in 
the sense that the term is ordinarily ac- 
cepted. After the spring flush of: bloom- 
ing the plants sometimes “have as many 
as two or three tiny blossoms on oc- 
casionally through the summer. Of course, 
it may do better in the far North. There 
are varieties to replace it and they are 
the Climbing Orleans and Climbing Baby 
Rambler. They will win the patronage for 
you. 

FORTY OR FIFTY STANDARD SORTS 

With about two thousand varieties of 
roses listed in America you may observe 
that Nurserymen generally are holding 
down to some forty or fifty standard sorts. 
We do not list many of the teas and hybrid 
teas, because they are mostly for the 
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favored few who either live in a mild cli- 
mate or are gifted with means to protect 
their beds or renew the plants each spring. 
Doubtiess some meritorious hardy ones 
have been omitted from this talk when 
they should have gotten favorable mention. 


The larger portion of the people demand 
hardy roses which will increase their 
blooming capacity from year to year. 
These people have no room for a bed of 
H. T.s from which to cut blooms for the 
house. The hardy roses give them one 
grand show for three weeks to a month or 
more and they are well pleased. 

The business of growing roses, the hy- 
bridization of them and the introduction of 
new varieties has a wonderful field for 
progress. Let us to the work! 


Opinion on Manetti 


In response to a suggestion by Winifred 
Rolker, New York City, last July, the Flor- 
ists Exchange has asked a number of rose 
growers for their opinion regarding prob- 
able production satisfactorily in America of 
Manetti rose stocks, in view of probable ex- 
clusion, in the near future of European 
stocks. 


W. & T. Smith Co., Geneva, N. Y., are op- 
posed to A. A. N. action favoring dependence 
upon Ainerican-grown Manetti. 

Cc. R. Burr & Co., Manchester, Conn., are 
using Multifiora and Manetti, but are going 
to discard Manetti and use Multifiora entire- 
ly, except in case of Baby Rambler budding 
for which Rugosa will be used. 


Bobbink & Atkins, Rutherford, N. J., do 
budding only in the field, growing 600,000 
yearly; use home grown Multiflora seed- 
lings. Does not care whether Manetti is ex- 
cluded. “Multifiora’s good enough for us.” 


John R. Barnes, Yalesville, Conn., says: 
“In regard to foreign grown Manetti stocks, 
we do not think the Nurserymen spoke for, 
or intend to convey the impression that 
they were speaking for florists when ex- 
pressing themselves in favor of the exclu- 
sion of Manetti stocks. In fact, it was clear- 
ly stated that the Nurserymen were speak- 
ing from their own viewpoint only, and did 
not attempt to speak for the florists. “We 
believe the exclusion of Manetti stocks 
would not interfere with the growing of 
roses by the Nurserymen. There are only 
a few Nurserymen using Manetti for bud- 
ding, excepting on the Pacific Coast where 
they grow Manetti satisfactorily for their 
purpose.” 


The Kansas Horticultural Society will hold 
its 57th annual meeting in Topeka, Dec. 4-6. 





New England Nurserymen Supply New Jersey Forester 


State Forester C. P. Wilber, of the State 
Department of Conservation and Develop- 
ment, has announced that his office has 
again arranged to distribute young trees for 
forest planting to owners of New Jersey 
land requiring reforestation, says the Cam- 
den, N. J., Post-Telegram. This policy was 
established last year and met with great 
success. 

“We have arranged for several hundred 
thousand pine and spruce seedlings from re- 
liable Nurseries in New England,” said Mr. 
Wilber, “and have thus been able to obtain 
the lowest possible prices, ranging from 
$5.10 to $7.50 per thousand. These trees 
will be offered to New Jersey forest plant- 
ers. 

“Orders for not less than 1,000 trees will 
be accepted for spring delivery as long as 
the supply lasts.” 

The Department of Conservation and De- 
velopment has adready received numerous 
orders for trees for delivery in the early 


spring of 1924. Persons interested in forest 
planting can promptly obtain full particulars 
regarding this offer on request as well as 
printed information regarding the reforesta- 
tion of so-called waste lands. 

The state foresters have repeatedly em- 
phasized the fact that there are many thous- 
and acres of abandoned farm lands and 
acres on which timber growth has been 
destroyed by forest fires or careless lumber- 
ing which can only be redeemed from per- 
petual idleness and unproductiveness by re- 
forestation. It has been shown that these 
denuded areas are not adapted or required 
for agricultural or other purposes and un- 
less devoted to timber growth must remain 
a burden on their owners and the state. 

The Department records show that during 
the spring of 1923 the total supply of more 
than a quarter of a million trees was dis- 
tributed to New Jersey planters and that 
many thousands more could have been sold 
had the additional supply been available. 





110 


AMERICAN NURSERYMAN 


November, 1923 


Rootstocks Used By California Nurserymen During 1922 


By Myer J. Heppner, Assistant in Pomology, University of California 


sent a questionnaire to practically all 

of the large Nurserymen propagating 
deciduous fruit trees in California in order 
to determine what rootstocks they used for 
the different fruits during the year 1922. 
The survey met with the approval of the 
Nurserymen as was evidenced by the large 
number of answered questionnaires re- 
turned. 

Two vital points were brought out by the 
survey. 

lst. The proportion of root stocks used 
for each kind of fruit is not the same as it 
was in 1917, 1918 and 1919, when similar 
surveys were made by Dr. W. L. Howard of 
the Division of Pomology, and 

2nd. Nurserymen do not agree as to the 
relative merits of the various root stocks. 

The first can possibly be accounted for 
by the fact that growers are getting away 
from the traditions of the past and are 
now making their own observations as to 
which rootstock is best adapted to their 
conditions. In other words, the competition 
in fruit growing has become so keen that 
the grower thinks twice before ordering his 
trees on a certain stock. He cannot afford 
to make a mistake in selecting the founda- 
tion of his orchard. As has been seea time 
and time again, many growers “have gone 
to the wall” due to the selection of the im- 
proper rootstock for their trees. The Cali- 
fornia horticulturist has come to a _ point 
where he finds it advisable to discard the 
rules set by his forefathers. 

Like many other enterprises, the business 
of fruit production is changing from year 
to year and in order to keep pace with these 
changes the successful orchardist must 
change his viewpoint so as to fit in with 
these conditions. 

Before the advent of irrigation the orch- 
ardist did not have to worry about any ris- 
ing water-table drowning out the root sys- 
tem of his trees. Today this question must 
be given a good deal of consideration. There 
are certain rootstocks that can withstand 
“wet feet,” while to other stocks this would 
mean destruction. This is one example of 
many where the orchardist of today must 
see things as they are today and forget 
about conditions as they existed thirty 
years ago. 

The fact that Nurserymen of the state do 
not agree on the values of the different root 
stocks for the different fruits is of great in- 
terest and clearly shows that California 
should have started a systematic study of 
the rootstock problem long ago. Growers 
and Nurserymen have always felt such a 
need but nothing was done until the past 
two or three years when the Division of 
Pomology of the University of California 
undertook such a study. 

One of the qusetions asked in the ques- 
tionnaire recently sent out, was, “What 
about the sweet cherry on Mahaleb stock in 
California?” Some of the replies were: 


1. “I see no objection to Mahaleb root 
other than that it is a dwarf and the trees 
grow smaller.” 

2. “Okeh.” 

3. “Equally as good as Mazzard on any 
well drained soil.” 

4. “If grafted low, Mahaleb is preferable 
in all soils.” 

5. “Do not use it.” 

6. “Not desirable.” 

7. “Mazzard is best root.” 

8. “No good.” 

The above replies were taken from the 


questionnaires returned by eight large Nur- 
serymen. Four claim the Mahaleb to be the 
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better root for the sweet cherry and the 
other four think it should not be used. Is 
it any wonder that our fruit growers are 
making their own observations as to the 
relative values of the different rootstocks? 
No one is to blame for the existing con- 
ditions. We simply lack accurate data. 

Another question asked was—‘With ref- 
erence to pear blight, what do you think 
about the French and Japanese rootstocks? 
Some of the replies received read as 
follows: 

1. “Prefer the French.” 

2. “We feel that the pear on Jap is a 
little more susceptible owing to the fact that 
the tree makes a much larger growth.” 

3. “No noticeable difference.” 

4. “Use the French in preference to the 
Jap.” 

5. “Can see no difference.” 

“Neither has any advantage.” 

. “Japanese is less susceptible.” 
“Japanese more resistant.” 

Here again we see differences of opinion. 
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What the correct answer is we do not know. 
No doubt the above replies are based on 
careful observations in the field but the 
question can now be raised as to the ab- 
solute certainty regarding the kind of root- 
stock a certain tree is worked on. A grow- 
er may be under the impression that his 
trees are on certain rootstock when in 
reality they are on some other stock. Num- 
erous cases of this nature have been called 
to the writer’s attention during the past 
year. Here again is another neglected 
phase of the rootstock problem. It was 
only last year the the Division of Pomology 
undertook the problem of determining 
methods of identifying the different root- 
stocks. The deeper we go into the subject 
of rootstocks the less we seem to know. 
The following table gives the percentages 
of the rootstocks used by the Nurserymen 
of the state for the different fruits during 
the years 1917 and 1922. The figures for 
1922 represent over nine million trees: 


Stock for Almond 1917 1922 
Oe eee 56.0% 72.0% 
lsc cd bi diy Sas a-4.0:4°¢A 44.0% 28.0% 

Stock for Cherry 
ial a ae 71.0% 80.4% 
SN canned tenes en 26.0% 19.6% 
EL hadiewa oh 58 han ease 3.0% 

Stock for Pear 
EE rr 63.0% 68.0% 
EL Las:hie ad ee bd eee ae 33.0% 23.4% 
EE Nacwraksau's es peanuts 4.0% 2% 
EES ee 2.4% 

Stock for Prune 
SR, 6a mratees ioe pw 64.3% 63.8% 
Eee 25.2% 
I ares da aia. dt. xls: pn dom 1.6% 1.4% 
ee ee 11.4% 9.6% 

Stock for Apricot 
PE Git stan wen ad aw Se 57.0% 46.8% 
0, eee reer | 30.7% 
NN, a Naa neg non dnmiwe 13.0% 22.5% 
0 ES 3.0% 

Stock for Peach 
PG. Gdwulb WS aida ow'x'ee oan 91.0% 98.0% 
aaa 3.0% 3% 
SE dO ircctesinkinla.ie aergraik 8 3.0% 1.4% 
EN da iun 86d onlkee 3.0% 3% 

Stock for Plum 
SD  ieennk eed oe 60.0% 57.6% 
ic eeaaws nae adia eee 37.0% 29.6% 
ME wawewadeccet ok ks sae 10.7% 
SE, Se 3.0% 2.1% 


The above figures bring out some inter- 
esting facts. It will be noted that the 
almond root seems to be gaining in favor 
as a stock for the almond. While the de- 
mand for the peach root for the almond 
was nearly the same as that for the al- 
mond root in 1917, it now appears that the 
peach root is losing in favor. 

The Mazzard root is in greater demand 


for the cherry now than in 1917. This is 
probably due to the fact that those who ad- 
vocate the Mazzard root have more in- 
fluence than those who stand by the Ma- 
haleb. As was previously mentioned there 
is very little definite information as to the 
relative merits of each root outside of that 
which has been handed down by tradition. 
There is no doubt in the writer’s mind that 
there are cherry orchards in California on 
the Mahaleb root where the owner believes 
them to be on Mazzard and visa versa. 

Although the French pear root was in 
greater demand than the Japanese root 
many years ago, it appecrs to be losing in 
favor. This can possibly be accounted for 
by the fact that “the French root is more 
susceptible to blight due to its persistent 
suckering.” On the other hand, the Jap 
root has made a poor record in wet soils 
where the French does well. The quince 
root is evidently in greater demand now 
than in 1917. Although no pears were pro- 
pagated on the Calleryana root in 1917, 
2.4% of all pear trees propagated in 1922 
were on this root. In all probability thi: 
root will be gaining in favor due to its 
“resistance” to blight. 

Very little change appears to have oc- 
cured in the demand for the various root- 
stocks for the prune. 

The peach and Myrobalan roots seem to 
be coming toward the front as stocks for 
the apricot. The almond root seems to 
have been abandoned as a rootstock for 
the apricot. Nurserymen and growers have 
learned through sad experience that it 
doesn't pay to bud the apricot on the al- 
mond, on account of the poor union. 

Despite the fact that nematodes are caus- 
ing a great deal of trouble in the San Joa- 
quin Valley to peach trees on peach roots 
nearly all the peach trees propagated last 
year were on the peach root. Two Nur- 
series reported propagating some peaches 
on the apricot stating that growers were 
demanding this root in some nematode in- 
fested areas. One Nursery reported some 
peach on almond and Myrobalan. However, 
the last three mentioned stocks have also 
been practically abandoned as stocks for 
the peach as is shown by comparing the 
figures of 1917 with those of 1922. 

Although there appears to have been no 
demand in 1917 for the plum on the apricot 
root there was a rather large demand for 
this root during 1922. During the past few 
years a large amount of data has been 
collected showing just what plum varieties 
can be successfully worked on the apricot 
and it is probably for this reason that some 
growers are demanding the apricot for the 
plum. 

One Nursery reported a few walnuts on 
the eastern black root. All others reported 
all walnuts on the Northern California 
Black. 

President Walter W. Hillenmeyer an- 
nounces that the monthly letters to the 
Southern Nurserymen’s Association mem- 
bership. will be resumed. He suggests that 
members give thought to an Association 
surplus list, a stock census, over-production, 
prices and publicity. “These are matters of 
which I will write later, but the far-sighted 


see need for action. Be thinking about these 
things. I shall appreciate suggestions.” 


The U. S. Forestry Service is planting 
tree seedlings at the rate of 15,000 per day 
with a machine drawn by two horses and 
operated -by three men. Water and fertilizer 
are applied at the time of planting. 
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Landscape Art 


In his address on landscape architecture 
before the Ca!.'cri‘a Association of Nursery- 





men, C. L. ¥livt. Agl. Expt. Sta., University 
o* California, said: 

Allow me to eri rite cone o- the po:nts 
“at era nece r » tue Natural Style. 
iv irst, riin~ w.% the gese.al design of 


is really the skeleton or 
clothe with 
would 


— ground, which 
ady ©° the work, which we 
abe and trees. In this design we 


tse curved lines formed by the roads aad 
peths, rether than stra‘tcht tives. If we can 
crrange our road= so that they show no 





either in horizontal trace or 
so much the better. 


straight line 





‘n rrofile, at any point. 

Complete circles or broxea circles should 
be reed. becavse of the'r stiffness, nor 

sheu'd the tre re vtlaced in rows in the 


formal style. Second, these -urved drives 
tould circle n owed cr unmowed lawns 
“hich occupy from 50 per cent to 90 per 
cent of the space. Third, the trees and 

tbs should be vsed in masses. as this is 
the natvral way; that is, in loose irregular 
.roups. Fourth, nat:ve plants may be used 
extensively, but one should not carry this 
idea to extremes, because of the man} 
foreign plants which we may use to such 
great advantage. Fifth, the buildings must 
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be united with the grounds by shrubbery 
ard climbing vines, and, sixth, harmonious 
colors and forms should be used, as strong 
contrasts are better confined +~ **- formal 
stv! There are other features that should 
be left out entirely, such as rockeries, curi- 
osities, camperdown elms, or oth«~ horti- 
culturally tortured trees, plants cut into 

tificial s>anes, etc. 

Tre other style which is of great use to 
us is the formal, Italian or geometrical 
tyle. First, the radial method, where a 
center with radii and abounding circumfer- 
ence are used. This ~-* » found 
very useful for street junctions in cities, and 
if you recall, the city of Washington is laid 
ert in this style. Second, the axial method, 
which is adapted for rectangular plots. 
These are generally handled on a main axis 
and a secondary one. Of course, one may 
have one main axle and several! subordinate 
axes, but the main essential is to keep to 
the rectangular outline. The axes are the 
keleton of the design, and the main axis 
should be much wider than the secondary 
ones. This axis may be properly terminated 
by a building or monument, which has its 
center upon the axis. Its size of course 
would be governed by the size of the plot. 
The secondary axis should have termina!s 
of a secondary importance, and the inter- 
section or center should not be too promi- 
nent. Then again a combination of these 
two methods may be used to good effect in 
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some instances. We might characterize this 
style by the use of straight lines and radial 
curves, plain surfaces and terraces. The 
lawns are closely mowed and the trees 
planted in rows with symmetry of form and 
arrangement. Here we may use strong 
color contracts, and water in pools, fount- 
tains, rills, etc. This style also admits of 
the use of topiary work, classical statuary 
and architectural ornaments. 

As-istant Superintendent John Dunbar, 
Rochester, N. Y., Park Department, con- 
tributes in Florists’ Exchange an interesting 
article on the fine collection of lilacs in 
Highland Park, Rochester, which has long 
held high place in horticultural annals. Mr 
Dunbar describes some new varieties to 
which reference has been made in these 
columns. 


H. J. Champion & Son, Perry, O., report 
the supply of fruit trees for the coming sea- 
son about the same as that for last year, 
excepting peach, which are not so plentiful. 
Shrubs and roses were in fair supply, he 
said, but the quantity of one-year grapes 
is running 40 per cent under that of last 
year. The demand for stock is good. 

The Dahlia Gardens, Alhambra, Cal., and 
the Huntington Beach Nurseries have been 
merged, making one of the largest dahlia 
Nurseries in the country 














Variety 


Abies Balsamea (Balsam Fir)......... 
Abies Brachyphylia (Nikko Fir).... 
Abies Concoler (Concolor Fir)...... 

” ” ” ” instar i 
Abies Douglassi (Douglas Fir)........ 
Abies Douglassi (Douglas Fir)........ 


Abies Douglassi (Douglas Fir)........ 
Abies Douglassi (Douglas Fir) B&B.. 
Abies Tsuga Canadensis (Hemlock) 
Abies Tsuga Canadensis (Hemlock). . 
Abies Tsuga Canatiensis B&B........ 
Abies Veitehii (V-'tch’s Fir)..... 
Biota Orientalis (Chinese Arbor Vitae) 
Bieta Orien. Aurea Nana (Berckman’s) 
Biota Orientalis Compacta............ 
Bieta Orientalis Pyrs 
ax Sempervirens (boxw 
us Suffruticosa (Dwarf Edging) 
Cedrus Deodara (Himalayan Cedar)... 
Cryptomeria Japonica | Japanese Cedar) 
Cupressus Lawseniaana . 
Cupressvs Scene. Pyramitalis 

Gingko Biloba (Maiden Hair Tree). 
Juniperus Canadensis 
Juniperus Canadensis ....... eoccece ee 
Juniperus Chin, Pfitzeriana ...... . ‘ 
Juniperus Comm, Hibernica ...... 
Juniperus Sabina (Savin Juniper) 
Juviperus Virginiana (Red Cedar).... 
dunip. Virg. Ciunarti B&B. ‘ 
Juvip Virg. Glanen BEB 
Larix Europea (European Larch) sews 4 
Pachysandra TVerminalis ..........-..+- 
Picea Alba (White Spruce)........... 
Picea Canadensis (Black Hill Spruce) 
Picea Excelsa (Norway Spruce).. ‘ 
Picea Excelsa (Norway Spruce)...... 
Picea Excelsa (Norway Spruce)...... 
Picea Excelsa (Norway Spruce) B&B.. 
Picea Excelsa (Norway Spruce) B&B.. 
Picea Pungens (Colorado Blue Spruce) 






Picea Pungens (Colorado Blue Spruce) 
Pinus Austriaca (Austrian Pine)..... 
Pinus Austriaca (Austrian Pine).... 
Pinus Austriaca (Austrian Pine)...... 
Pinus Banksiama (Jack Pine)........ 
, (sare. 2 a 
Pinus Halepensis (Aleppo Pine)...... 


Pinus Montana Uncimata.............. 


SPECIMEN EVERGREENS. 





other grades are available if desired. 


WE ARE HEADQUARTERS FOR LINING OUT STOCK 





HILL’S EVERGREENS 


Hill’s Choice Evergreens for Lining Out | 


We offer a complete assortment of choice conifers for lining out, medium and 
small sizes that pack up lightly for economical and fast express delivery. Space on 
this page only allows us to show one or two sizes of each variety, but in most cases 
Complete price list showing evergreens for 
lining out, specimen evergreens, deciduous lining out stock, transplanted shrubs, roses, 
etc., is now ready and will gladly be mailed to any Nurseryman. 
already been placed and some items are selling low. We will be glad to reserve now 
for delivery whenever desired, this Fall or next Spring. Your patronage will be appre 
ciated and we will do our best to please you. 











Many orders have 


Inch 100 1000 Variety Inch 100 1000 
x 4-6 $ 9.00 $80.00 BEERS BEUGD PE cccccowsesseces x 4-6 20.00 190.00 
x 4-6 20.00 Ree. PEE nv ceedadneceeces xx 10-12 60.00 
o 4-6 5.50 45.00 Ponderosa (Ponderosa Pine)... o 4-6 2.60 15.00 
x 6-8 25.00 Ponderosa (Ponderosa Pine).. x 6-8 6.00 60.00 
o 4-6 5.00 40.00 Pe, Dh, ova poatbacheae xx 12-18 35.00 
x 6-8 12.00 110.00 Strobus (White Pine)......... o 4-6 3.0 15.00 
xx 10-12 30.00 Strobus (White Pine) B&B.... xx 18-24 60.00 
xx 12-18 75.00 Sylwestris (Scotch Pine)....... o 4-6 2.50 15.00 
x 8-10 15.00 140.00 Pinus Sylwestris (Scotch Pine)....... x 6-8 6.00 60.00 
xx 10-12 20.00 190.00 Pinus Sylwestris (Scotch Pine)....... xx 12-18 20.00 
xx 12-18 50.00 asevimospeora Obtusa — » eae 15.00 
x 6-8 10.00 90.00 Retinesspora Plumosa ‘ x 6-8 20.00 190.00 
o 4-6 2.00 12.00 Retinespora Plumosa Aurea. x 6-8 20.00 190.00 
x 6-8 16.50 150.00 Taxus Canadensis (American Yew). x 8-10 12.00 110.00 
x 6-8 15.00 140.00 Taxus Cuspidata (Japanese Yew). x 6-8 30.00 
x 6-8 15.00 140.00 Thuya Occidentalis ‘ie ‘ = x 8-10" 8.50 75.00 
x 4-6 7.00 60.00 Thuya Occidentalis —athebinestehbae i ee ee 165.00 
x 4-6 8.00 75.00 Thuya Occidentalis Globosa Nova 
o 3-4 7.50 ae > -cenuesuameel adn bmademadneiion bee x 6-8 25.00 
o 2-4 3.50 25.00 HILL’s PYRAMIDAL ARBOR VITAE. x §&-10 20.00 190.00 
o 4-6 5.50 45.00 Thuya Occidenialis Woodwardi... . & 8-10 25.00 
x 8-10 16.00 Thuya Plicata Gigantea.............. o 4-6 3.50 25.00 
o 8-1 3.50 25.00 DECIDUOUS LINING OUT STOCK 
o 6-8 7.50 65.00 Acer Platanoides (Norway Maple). o 6-8 §$ 5.00 $35.00 
xx 12-18 140.00 Aesculus Hippocastanum ......... . © 10-12 8.00 
x 6-8 27.50 Ferberis Thunbergii .... . @ 8-10 2.25 12.00 
x 8-10 15.00 140.00 Cernus Amomum (Silky Dogwood). Oo 18-24 4.50 40.00 
x 8-10 27.50 Hlaeaguus Angustifolia (Russian Olive) o 8-10 3.00 20.00 
xx 12-18 20.00 180.00 Evonymus Radicans Acutus........... x 6-8 9.00 80.00 
xx 18-24 135.00 cvenymus Radicans Vegetus......... x 6-8 9.00 80.00 
xx 18-24 135.00 Ligustrum Atmuremse .............. 12-18 6.00 50.00 
x 8-10 2.50 15.00 Ligustrum Amurense ...... > a 18-24 8.00 70.00 
x 6-8 8.00 70.00 Ligustrum Ibota (Ibota Privet). ovecse o 10-12 3.00 20.00 
o 4-6 4.50 35.00 Mahonia Acquifolium (Oregon Grape). o 4-6 3.50 25.00 
eo 66 6.00 50.00 Spirea Van Houttei (Bridal Wreath). o 12-18 4.50 35.00 
o 4-6 2.25 12.00 i a ewe eanew ede he x 4-6 3.50 25.00 
xx 10-12 10.00 90.00 nn”. «ses etes boas wes ees o 18-24 3.50 25.00 
xx 12-18 13.00 120.00 We MD i i¢ eccdaetbhaenes ones x 12-18 7.00 60.00 
xx 12-18 35.00 Vitis Bicolor (Summer Grape)........ o 8-10 3.00 20.00 
xx 18-24 50.00 Wistaria Chinensis (Chinese Wistaria) 6-8 3.50 25.00 
o 4-6 6.50 50.00 BROAD LEAVED EVERGREENS 
x 6-8 17.00 160.00 Variety Inch 100 1000 
o 4-6 3.50 25.00 Abelia Grandifilora.......... 2 yr. 12-18 18.00 
x 10-12 9.00 76.00 Abelia Grandiflora.......... 2 yr. 18-24 27.50 
xx 12-18 25.00 Aucuba Japonica—Green..... x 4-6 10.00 90.00 
o 6-8 2.50 15.00 Evonymus Japonica......... 2 yr. 12-18 35.00 
o 4-6 6.00 50.00 Ligustrum Lucidum Grafted ...... 12-18 32.50 
x 6-8 9.00 Ligustrum Japonica Grafted ....... 12-18 25.00 
o 4-6 5.50 40.00 Ligustrum Nepalense 1 yr. Grafted 12-18 32.00 
ROSES. UNDERSTOCKS FOR GRAFTING 
Send for complete catalog. 
Evergreen Specialists Sox 408 


The D. Hill Nursery Co., Inc., 


Largest Growers in America 








undee, Ill. 
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American NurseryMan 


CHIEF EXPONENT OF THE 
AMERICAN NURSERY TRADE 
Featuring the Nursery Trade and Planting 
News of American and foreign activities as 
they affect American conditions. Fostering 
individual and associated effort for the ad- 
vancement of the Nursery and Planting 
Industry. 
Absolutely independent. 
Published Monthly by 


AMERICAN FRUITS PUBLISHING CO. INC. 
39 State Street, Rochester, N. Y¥. 


RALPH T. OLCOTT, Pres. and Treas. 
Phones:—Main 5728. Glenwood 760 


Chief Interzational Publication of the Kind 
~~" SUBSCRIPTION RATES 





Ome year, in advance - - - - 82.00 
To Foreign Countries and Canada 7 2.56 
Single Copics - - - - - - 20 





Advertisements should reach this office by 
the 25th of the month previous to the date of 
publication. 

Drafts on New York, or postal orders, in- 
stead of checks, are requested. 


ROCHESTER, N. Y., November, 1923 











FOUNDER OF AMERICAN NURSERY 
TRADE JOURNALISM 


E FIRST Nursery trade paper in 

America was established in 1898, as 

long-time Nursery coneerns know, 
and for nearly thirteen years was con- 
ducted under the personal and exclusive 
direction of Ralph T. Olcott, of Roches- 
ter, N. Y., who later founded the AMER- 
ICAN NURSERYMAN on broad and un- 
trammeled lines. 


“The dean of Nursery Trade Journal- 
ists."—John Watson. 











A HIGH CALLING 


We believe the attention of Nurserymen 
cannot be too often directed to the high 
calling of their business. It is not given to 
all industries to beautify, to enhance in 
value and to promote health. The Nursery- 
man is engaged in a business of such a 
character that it is a shame to desecrate it 
by questionable dealings. It is a matter for 
much gratifiction that the great majority of 
Nurserymen, having always had regard for 
their reputation, have determined to weed 
out the rascals who creep in as in all kinds 
of business and to give warning, as they do 
through codes of ethics and formal resolu- 
tions of a regulatory nature, that they will 
not stand for violations of good business 
policy. 

In his address before the recent conven- 
tion of the Southern Nurserymen’s Associa- 
tion, Walter W. Hillenmeyer, one of the best 
known, most influential and most popular of 
Southern Nurserymen, said: 


A criticising public is not so much inter- 
ested in how many millions of trees we 
grow, but rather the ultimate results of 
these trees. Had I the capacity or initiative 
to delve into the records, I might present 
to you a great array of figures and trans- 
late them into money. When I say that 
fruit is the fairest of all the conmodities, 
or remind you of its great economic value, 
then when I measure the millions and mil- 
lions of fruiting plants, bringing from the 
Pacific to the Atlantic, from the border to 
the gulf, train and truck loads, wagons and 
barrows with containers ad-infinitum of 
fruit, am I not in the same breath remind- 
ing you that these same trees and plants 
were once the products of the Nurseryman? 
Speaking in terms of money, the value of 
the crops produced by the fruiting plants 
last year alone was six hundred twenty-nine 
and one half millions of dollars. If you were 
to strike from the diet of the American 
family their fruit, as it is now handled in 
various forms, you would leave an irrepar- 
able void in our present day menu. The 
Nurseryman has been responsible for most 
of these trees and aren’t they worth while? 


When writing to advertisers just mention 
Arerican Nurseryman. 
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AURORA BOREALIS 


That a great movement for the extension 
of landscape art to every corner of the coun- 
try should have its directing force in Aurora, 
Ill., has been generally believed to be be- 
cause Secretary J. A. Young of the Tree 
Lovers Association of America moves and 
has his being there. (Jim has recently 
moved to larger quarters). But what in par- 
ticular gave him the inspiration is not so 
generally known. The secret is now out. 
Aurora, Ill., with a population of approxi- 
mately 38,000 is the greatest art buying 
community today, according to a report just 
issued by Irwin S. Barrie, curator of paint- 
ings at the new Painters’ and Sculptor’s Gal- 
lery in the Grand Central Terminal in New 
York City. During its first season the gal- 
lery has disposed of $45,000 worth of paint- 
ings and sculptures in Aurora, Ill., and a 
shipment valued at $500,000 to be exhibited 
there from October 31 to November 11. The 
Painters’ and Sculptors’ Gallery is the only 
institution of its kind equipped with railroad 
trackage right to its door, and this was used 
in shipping the art consignment. 

It is in a community with such an appre- 
ciation of art that Secretary Young obtains 
the inspiration which begets the word pic- 
tures with which he enthuses the people of 
the country to study Nature’s art and to 
plan to plant another tree. Jim not only 
plants them; he produces them for others 
to plant and he produces orders for other 
Nurserymen all over the land to fill in the 
rush to make landscape scenes which the 
members of the Painters’ and Sculptors’ 
Gallery reproduce in oil on canvas to be 
purchased or exhibited in Aurora where the 
thing originated! 

Can you beat it? The quintessence of 
publicity for Nurserymen is automatic pub- 
licity—that which appears in the daily, 
weekly and monthly press of the entire 
country and is copied and recopied from ex- 
changes because it is NEWS. 

It is not necessary to ask a publisher to 
publish accounts of activities of civic, com- 
mercial and social organizations. When 
these have to do with a tree-planting cam- 
paign, for instance, publicity follows natural- 
ly. Enthusiasm is rife. Comment and sug- 
gestions flow freely. Editors eagerly seek 
details. It is the current topic. And through 
fertility of suggestion, comparison of re- 
sults, plans for the next seasonal activity, 
etc., the news feature can be maintained to 
produce year-around automatic publicity. 

It is the news feature—the automatic pub- 
licity—which distinguishes “Plan to Plant 
Another Tree” and its use from all other 
slogans. That is what constitutes its great 
value. If this slogan and the plan for its 
use as developed under the direction of the 
Tree Lovers Association of America were 
offered to the American Nursery Trade for 
a large sum of money to be used by the 
trade for market development, the Nursery- 
men could profitably purchase it at the ask- 
ing price aud push it for big returns. 

We ave repeatedly told that the planting 
possibilities of this country have only just 
been entered upon; that it is only necessary 
to direct the attention of the public effective- 
ly to the subject, and educate it, to expand 
the Nursery business many fold. 

Strange that there are not more far-seeing 
business men to appreciate the possibilities 
in such a movement as that which the Tree 
Lovers Association of America has started. 
At the present moment the movement is not 
progressing as it might. Waste places 
abound. A little money coupled with sys- 
tematic effort would do wonders. Who'll 
act? 
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For a Na ywestation Policy 

New York stu -<ads all others in the de- 
velopment of its forest conservation and re- 
forestation policies, Herbert F. Prescott, sec- 
retary of the conservation commission, was 
told by senators and representatives, mem- 
bers of a joint commission traveling about 
the country to obtain information for the 
formation of a national reforestation and 
conservation policy, who were recently in 
Albany, says the Albany, N. Y., Knicker- 
bocker-Press. 

Comment on the progress made in this 
state began when the members of that com- 
mission were taken to the great state tree 
Nursery at Saratoga Springs, largest in the 
country, a Nursery with a capacity for 
99,000,000 trees a year. 

More than seven million trees were plant- 
ed last year in New York state, the actual 
number being 7,104,525. This is an increase 
over the year before of 3,417,165. The num- 
ber of orders for trees nearly doubled as 
compared with last year. The total num- 
ber of orders, 1,216, compared with orders 
of the year before is taken by the commis- 
sion as an example of increased interest in 
reforestation. 

In the classification of orders, individual 
land owners came first, both in the number 
of orders and the total number of trees. 
There were 560 orders from individual land 
owners, aggregating 2,622,250 trees. Munici- 
palities came next in the total number of 
trees ordered with 1,599,900. Industrial con- 
cerus stood third with 981,200. State insti- 
tutions and miscellaneous organizations 
were about even with 289,500 and 289,700 re- 
spectively. Farm Bureaus planted 533,375 
trees and sixteen rural school districts 
planted 43,600 trees. 


Lesson To Home Owners 

The Washington elm, known to every 
schoolboy for generations, is dead. The 
tree, whose grateful shade was sought by 
General Washington and the other officers 
of the Revolutionary Army drawn up before 
Boston, when Washington assumed com- 
mand of the American forces on July 3, 1775, 
will soon be only a memory. 

“The Washington elm did not die,” ac- 
cording to Chelsea C. Sherlock, writing in 
“Fruit, Garden and Home Magazine.” “It 
was killed by carelessness and indifference.” 

Throughout New York, up Fifth Avenue, 
along Riverside Drive, in Central Park and 
elsewhere old trees are likewise fying of 
neglect, says the New York Tribune. Evi- 
dently not because the Park Commissioner 
does not make every effort to care for these 
precious shade trees, but because appropri- 
ations are not sufficient to pay for their up- 
keep. 

Home owners also should take every pre- 
caution to protect and tend to the trees on 
their own property. Every Tribune demon- 
stration house thus far constructed has 
had shade trees, as well as shrubs and 
plants, planted about them, with the co- 
operation of the Amawalk Nurseries. Trees 
are as essential about the small home as is 
the proper interior decoration. A suburban 
house is hardly home without trees. 


The personnel of the Glen Saint Mary., 
Fla., Nurseries: President, H. Harold Hume; 
vice-prest., H. E. Cornell; treasurer, A. B. 
Johnson; secretary, C. R. Stephens; field 
manager, W. B. Mathis; assistant treasurer, 
E. A. Steele; assistant secretaries, R. L. 
Wolfe, A. Tyler, H. A. Turner. The com- 
pany specializes in orange and grapefruit 
trees, pecan and fruit trees, shrubs and 
shade trees, palms and cycads, bamboos and 
grasses, roses and vines. 
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Future of the Mail Order Nursery Business Unlimited 


By James G. Bailie, Fruitland Nurseries, Augusta, Ga., Betore Southern Nurserymen's Assn. 


on The Future of the Nursery Mail Or- 

der Business, and I will give you my 
views on the subject after only a few years 
experience. 

As most of you know, Mr. Berckmans be- 
gan the Nursery on a small scale, not know- 
ing what the market would be over in this 
country for Nursery stock. It was not long 
before new ground had to be secured and 
he saw that the American people wanted 
plants and fruit trees. The business ia- 
creased so that when we bought out the 
Nursery, it had a mailing list of twenty-five 
thousand. 

The first season we sent out twenty-five 
thousand catalogues, and had quite a num- 
ber returned. These we checked off the 
mailing list so they would not be sent to 
again. The next season we again sent out 
a large quantity and again had a good many 
returned. We then decided to check over 
our entire mailing list and make a new one, 
retaining only those that had bought from 
us in the past two or three years. The 
past season we had some catalogues re- 
turned, but only a very small percent, and 
the result more than justified the cost of 
revising the files. 


Yor president has asked me to speak 


The question of how long to send cata- 
logues to those who do not re-order is a de- 
bated one. Some claim that even if a per- 
son does not re-order, the fact that they 
sent in the first order shows that they were 
interested in plants. Now if they were 
pleased with their order, they will be most 
likely to talk to their friends about it and 
many times will pass the catalogue on to 
them. Others take the position that when 
a party does not send in an order the sec- 
ond season, it shows that they are not inter- 
ested, and take them off the active mailing 
list, while some Nurserymen will carry them 
on their lists another season. Frankly, I 
am not prepared yet to say which is the 
best solution of this problem. 

You may wonder why I have referred to 
the files and catalogues, but it is absolutely 
necessary to keep your files up to date as 
your catalogue is your salesman in this line 
of business, and to keep sending them out 
each year when people have moved or died, 
is an expensive proposition. We guarantee 
return postage on all catalogues that are 
not delivered, and in that way we can keep 
a check on our files. In that way, we can 
tell whether a party has moved, died or 
whatever the trouble may be. We had a 
catalogue returned once with the notation 
that the party was dead and they did not 
know in which place he could be found. 

Have you ever noticed how, when a 
catalogue is received in the home, and es- 
pecially a ladies ready-to-wear, a seed or 
Nursery catalogue, the whole family wants 
to look at it and wish for many of the things 
contained therein? Now, you can reach 
many people through a catalogue that you 
could not gain a personal interview with, 
and it is necessary that the catalogue have 
on a nice dress, which is the cover. Too 
much cannot be said about the cover, be 
cause if it is not attractive, it is at once put 
aside. The public wants to be pleased and 
when you have a pretty cover, it at once 
invites attention and interest. Then, ii this 
is followed up with good illustrations, your 
work will bring results. There is a certain 
fascination in receiving packages and par- 
eels through the mail, and one generally 





feels a little set up when they think some- 
one has thought enough of them to take the 
time and expense to send them something. 
I am not talking about sending them to 
business men in their offices, as they are 
generally tossed into the waste basket. Send 
them to the home so. they can be looked at 
when all the cares and worries of the day 
are over. 

The people of today are more ready to 
spend money than ever before, and you have 
only to look around and see the money that 
is being spent for automobiles, movies, bath- 
ing ponds, cold drinks and the like, to verify 
my statement. You will find lots of people 





TRADE ORGANIZATION 

A By-Law of the American Associa- 
tion of Nurserymen reads as follows: 

“Section 2: That all State and 
Regional Nursery Associations affiliat- 
ed with the American Association of 
Nurserymen become members of said 
Association, the membership fee to 
be $10 each. That said State and 
Regional Nursery Associations ap- 
point, previous to the National Meet- 
ing, a member from their Asso-ciatio., 
and an alternate, who will attend the 
National Convention, who, with simi- 
lar appointees from each state and 
regional nursery association § shall 
constitute the nominatory committee 
whose duty it shall be to present 
nominations for offices at the Annual 
Meeting and to recommend the next 
place of meeting for the Association. 
The President shall, on the first day 
of the Convention, call together the 
State and Regional representatives 
and acquaint them with their duties; 
said representatives shall on the sec- 
ond day of the Convention make their 
recommendations and post said names 
on a bulletin board over the signature 
of the chairman. 

“Ten members shall constitute a 
quorum; in case there is not a quorum 
present, the President shall appoint 
such members from those present, a 
sufficient number to constitute a 
quorum. The recommendations of 
said Committee shall not preclude 
other nominations or a place of meet- 
ing on the floor.” 











who will cry p’ ormeuth, but talk to them a 
while, and vou will find that they have 
money for some of the above mentivned 
items. 

It is my opinion that the future of the 

2'l order Nursery business is unlimited, 
and depends upon the way in which you go 
after it. It is necessary first that you have 
good stock to sell, then pack it well, and 
see that it is shipped promptly. It is this 
last item, the sending out of the orders that 
causes trouble. Many people do not take 
into consideration that the majority of Nur- 
sery stock cannot be shipped until dormant. 
They send in orders many times when it is 
too early to ship, and become very impatient 
when their orders are not shipped by re- 
turn mail. ‘We try to stress in our cata- 
logue that the filling of orders is dependent 
upon weather conditions, and that plants 
have to be dug out of the field, and are not 
kept on shelves to be sent out at a moment’s 


notice. When we write these customers 
who are so impatient, and tell them the 
conditions, and that the plants will be sent 
at their risk, they always write back imme- 
diately and tell us to use our own judgment. 

We cannot leave out one factor in the de- 
velopment of the mail order business, and 
that is advertising. It is absolutely neces- 
sary in this, as in all business, that you 
have to advertise your goods if you want to 
dispose of them. Of course, we have our 
regular customers, and a satisfied one is 
one of the best ads, yet at the same time 
we cannot depend too much on them but 
must reach out for new business all the 
time. Special ads in selected newspapers, 
and farm journals, will bring in many in- 
quiries and some orders. Some Nurserymen 
figure that it costs them so much per order 
from special ads, but it is mighty hard to 
tell exactly all orders that result from same. 
Frequently children will sit down and write 
for everything they see advertised as free, 
but, of course, we cannot expect to have 
everything to our own making. 

Most of you no doubt read the account 
John A. Young had in one of the trade jour- 
nals about the using of the slogan “Plan to 
Plant Another Tree,” and of the lady who 
had received her plants and invoice and had 
dug the hole and was waiting for the 
other tree that was to be sent her. This 
little incident was caused by our sending 
out an invoice with “Plan to Plant Another 
Tree” printed diagonally on same. We had 
to explain to her that it was a slogan that 
the Nurserymen were using. My idea in 
mentioning this incident is to encourage all 
Nurserymen to use this slogan and increase 
the planting of trees and plants, thus in- 
creasing our business. We know what won- 
derful results the florists have accomplished 
with the use of their slogan, and if we push 
this one, we can do as well, if not better. 

In closing, let me say that I believe that 
the mail order Nurseryman has more trouble 
than any other business man I can think 
of. All the business is done through mail 
correspondence and then, too, you are deal- 
ing with all classes of people. It seems 
that at your busiest moment the most 
kicks come and we wonder how we can sur- 
vive, but the next day we are up and at it 
again. I do not want you to think that I 
am a_ pessimist. I recently heard the 
definition of a pessimist, as a man who wore 
both suspenders and belt. He was not will- 
ing to trust either by itself and did not have 
faith. I have great faith in the Nursery 
business and can see each year that the 
people here in the South are beginning to 
realize the possivilities that lie around them, 
ond are planiing and beav ‘fying their 
grounds more and more each year. It has 
taken them a good while to wake up, but 
they will not go to sleep again. 





L. M. Jenney, general manager United 
States Nursery Co., Roseacres, Miss., ad- 
dressed the Southern Nurserymen’s Asso- 
ciation at the Atlanta meeting, on the ad- 
visability of meeting increasing demand for 
evergreens but cautioned against overdoing 
in any planting scheme. Evergreens, he 
pointed out, provide a fine contrast for the 
colors of blooming plants. 


A beautifully arranged catalogue of the 
stock offered to the public by H. F. Hillen- 
meyer & Sons, Blue Grass Nurseries, Lex- 
ington, Ky., has just been issued. It is ar- 
tistic to a degree. Messrs. Hillenmeyer 
say: 
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A Thousand a Day—The Sales Manager’s Job 


An Address Delivered by W. C. Daniels, Sales Manager, J. Van Lindley Nursery Co., Pomona, N. C., Before Southern Nurserymen’s 
Association, at the Annual Convention, Atlanta, Sept. 5-6, 1923 


ly a problem of encouragement, educa 

tion and understanding. One must be 
able to sympathize with the salesman’s 
trials and difficulties, with his successes 
and with his failures. When you are able 
to do that, you are able to help, and when 
you start to help, you are then handling him. 
Any salesman, no matter what his line, 
needs an occasional pat on the shoulder, 
and a feeling of close contact with the 
office. We want each of our salesmen to 
feel that he is the foundation of the busi- 
ness; that he personally is responsible for 
the failure or success of the whole organiza- 
tion. Not a lot of hot air is needed, but the 
warm, personal touch that gets next to a 
man and keeps him loyally working. Out 
in front stands your representative. At 
best but 25% of his sales can depend upon 
his efforts, the other 75% of selling is done 
by the man behind the line. 

All of you have noticed the da‘ly growth 
of the professional spirit in business, par- 
ticularly in the Nursery business. When 
you step into a clothing store, you expect a 
personal, interested study of your needs, 
and nothing short of honest service will 
satisfy you and make you a permanent cus- 
tomer of that store. Nursery salesmen 
should be able to give helpful and intelligent 
advice on matters pertaining to their busi- 
ness; they should study their product, 
should know its present and latent purposes 
like they know its price and profit. If the 
sale is to be successful from all view-points, 
serious study must be given to determine 
the needs of the prospect, for service has 
no obscured meaning in his mind. Before 
he delivers the order, he expects the extend- 
ing of courtesy, inspiring of confidence and 
assurance of loyalty. 

Salesmanship in the old days was simply 
the selling of an article at a profit, even 
though the deal was closed by questionable 
methods. 

Salesmanship today is a clean-cut profes- 
sion, and means rendering service and sell- 
ing goods on a basis of quality. Every 
worthwhile concern wants to serve its cus- 
tomers as well as take their money. If you 
purchase insurance, or anything else as to 
‘that, your first reason for so doing is be- 
cause you have been convinced of your 
need, second because of your confidence in 
the company issuing the policy, and third 
because you can rely on the honesty and 
integrity of its representative. 

There are some men, including some Nur- 
serymen, who feel that they cannot afford 
always to do the ethical thing, but that is 
where they go wrong. There is no place 
today for the man who tries to “put some- 
thing over.” The real salesman is one who 
knows his line from below the ground up, 
knows when, where, why and how it will 
prove of value, one who knows the worth 
of plausible presentation, one who is ab- 
solutely sincere in what he is doing, who 
greets the buyer as though he were really 
glad to see him, whose tenor of conversa- 
tion is cheerful and optimistic, and one who 
makes the impression that he did not just 
happen along, but is there after. having 
given careful thought to the buyer’s plant- 
ing problems, and is ready and able to help 
solve them. Teach your salesmen the spirit 
of service, for the concern that shows the 
keenest desire to serve is the one that is 
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going to create and hold business. The old 
fruit tree agent is out of date; he has been 
supplanted by the Nursery salesman. Let's 
do our best to help him make good his 
honorable title. 
GO AFTER BUSINESS WHERE 
BUSINESS IS 

Analyzing the field is one of the important 
problems of the early days in the sales cam- 
paign. It is useless to work a section that 
is down and out. Waste no time with those 
who cannot afford to purchase your goods. 
It is one of the salesmen’s duties to look up 
his prospective customers and satisfy him- 
self that there will be no trouble in making 
delivery and collecting in the fall. A story 








W. C. DANIELS, Pomona, N. C. 





I read a few days ago tells in a few words, 
how to analyze the territory. 

“A country simpleton—not so simple as 
he looked—was sent out to look for a cow 
that had been unavailingly searched for by 
the entire community. To the amazement 
of all, a few minutes after he started out, 
he returned driving the cow. The as- 
tonished bystanders immediately wanted to 
know how he had found the “critter.” 
“Well, I jest set down and thought of the 
place I would go if I was a cow,” he ex- 
plained. “And then I went there—and there 
she was.” The way to find business today 
is to figure out where business is likely to 
be—and go get it. 

But perhaps you are beginning to wonder 
how I arrived at my subject. This topic 
may be misleading; if it is, it is uninten- 
tional. To explain, I will, with your permis- 
sion, start on January Ist. On this date it 
has been the policy of our president to call 
his assistants into a friendly business meet- 
ing, to talk over matters for the new year. 
After all, our success depends mainly upon 
three things: the right goods, the right 
rrices and the right service. Early in the 
new year is a good time to bring construct- 
ive criticism to bear on the past year’s 
methods, with a view to excelling during the 
new year. 

ESTABLISHING THE QUOTA 

But to get back to my subject, on January 
ist, 1923, Mr. Lindley stated that he expect- 
ed $150,000 worth of business through the 
salesmen. Of course there were also 
quotas assigned the other departments—the 
landscape, direct mail order, and green- 


house. May is ocnsidered the starting 
month, then there are the following months 
for work: June, July, August and Septem- 
ber. Some business is always done in Oc- 
tober, but the bulk of the work is done dur- 
ing the first five months mentioned. These 
five months represent 150 days. Therefore, 
to get the $150,000, we adopted our slogan, 
“A thousand a Day.” 

To give the whole history, our first bulle- 
tin was in the form of a questionnaire, 
something like this. 

Have supplies been received? 

When are you going to start canvassing 
for fall delivery? 

Have you set a goal for your year’s work? 

Total amount of sales you expect to make 


this season for fall delivery $.... 
Practically every man on our force re- 


turned this sheet with his goal set, and set 
high. Too high, we thought, for after get- 
ting the sum of the goals, the amount was 
$300,000. To play safe, we cut this amount 
in two, setting the goal, as just stated at 
$150,000. for agency sales. To date our 
sales have averaged $1000 per day, in this 
department. Some weeks have fallen slight- 
ly below the weekly average, but others 
have gone above, and so we have steadily 
maintained our pace up to this day, and 
have every reason to believe that sales 
from now on will be even better. Sales to 
the amount of $150,000 are all we care for 
in this department, and we planned our 
sales campaign with this in view. Perhaps 
your goal may be $500 per day or $5,000 per 
day. If we should wish to increase our 
sales, we would proceed along the lines that 
we are now working, only on a larger scale. 
BACK UP SALESMEN WITH 
ADVERTISING 

Direct mail advertising is one of the best 
supports for salesmen, and if handled right, 
a good many of the salesman’s prospects 
are sold before he gets there. All he has 
to do is to gather up the orders. We main- 
tain an up-to-date mailing list covering most 
of the southern states, and are constantly 
on the alert for new ideas that will help 
to keep his department functioning proper- 
ly. There is just one thing that will de- 
preciate more rapidly than your auto, and 
that’s your mailing list. Keep it up-to-date 
and it will do business, but let it run down 
it is worse than worthless. It will lose 
money for you 

As a result of direct mail activity and 
newspaper and magazine ‘advertising, we 
receive many requests for catalogues, 
prices, etc. When it seems advisable, and 
we have a man working in the section from 
which the request is received, we turn the 
inquiry over to that man, provided it is not 
a landscape prospect. If this should be the 
case we handle direct from the office, un- 
less the man in that territory possesses 
landscape ability sufficient to do the work 
in a capable manner. 

The value of intelligent advertising must 
not be overlooked. If you are not certain 
that you can write the business-getting va- 
riety, you had better turn the job over to a 
reliable publicity concern. The idea is not 
to see how much money you can spend, but 
to make the most sales at the lowest per- 
ceniage of cost. 

THE BIG PROBLEM 

Keeping salesmen interested is the big 
problem of every sales manager. Principal- 
ly our methods of enlisting the salesman’s 
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We Specialize Only 


Carolina Peach 
Pits 


J. VAN LINDLEY NURSERY CO. 
Pomona. N, C, 











We Habe Them in Large Quantities 


Catalpa Bungei, 1 & 2 yr. hds. 

Cut-Leaf Birch, 1 yr. 3-4 ft., 

Berberry Thunbergii, 3 yr. 12-18 in., "18-24 
in, 

Hydrangea P. G.. 2yr. 12-18 in., 

3 ft. 
Poplar Carolina, Lombardy, 6-8 ft., 8-10 
10-12 ft. 

Spirea’ Van _Houttei, 12-18 in., 18-24 in., 
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18-24 in., 


Currants, 2 yr. No. 1; 2 yr. No. 2 

Grape Vines, 2 yr. No. 1; 2 yr. No. 2 

Privet Cal, 2 yr. well branched 12-18 in., 
18-24 in., 2-3 ft., 3-4 ft. : 


Grower of a General A-sortment of Nursery Stock 


WHOLESALE PRICE LIST ON REQUEST 


T. W. RICE, Geneva, N. Y. 











Fall Bearing Strawberry Plants 
Are my specialty. These seven Fall- 
bearing varieties are the best on earth. 
Good true-to-name plants cannot be 
bought cheaper than these prices: Pro- 
gressive at $4.75 per 1000, Duluth or Min- 
nesota at $5.75 per 1000, Gardeners 99 
at $6.75 per 1000, Neverfail at $7.75 per 
1000, Kellogg’s Perfection at $9.75 per 
1000, Champion at $14.75 per 1000, Gold 
Coin at $25.00 per 1000. Circular giving 
descriptions and prices on small lots 
free. 

Address: S. A. Virdin, Hartly, Delaware 
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Thoroughly Matured Seedlings 
Consider these 
Points Carefully 


Washington Nursery Seed- 4 
lings are clean, healthy and 
hardy. 











Grown on new ground--- 
never before in nursery 
stock. 


fall rains to induce late 


Moisture under control. No 
growth. 


Crisp fall weather ripens 
them fully and naturally. 


Dug and graded under the i 
best of conditions. 


Quality, grade and pack 
guaranteed. 


Washington 
Nursery Co. 
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A MANAGER WANTED 


One of the oldest and largest nurseries 
in california, specializing in the growing 
of ornamental] plants in a iarge way, has an 
opening for an experience lantsman to 
take complete charge. The place calls for 
a thorough knowledge of the commercial 
plant business at both the growing and 
selling ends; a man of personality, initia- 
tive, good executive ability and a practi- 
eal knowledge of trade conditions. Give 
details covering experience, places of em- 
ployment and references, and whether 
single or married, Salary will be made 
satisfactory to the applicant who quali- 
fies. All correspondence confidential. 
Apply at once. 


GEO C. ROEDING CO., 
485 California St., San Francisco, Calif. 

















Toppenish, 


Washirgton gton 





(IN THE FAMOUS YAKIMA VALLEY) 
Box Q-1 








STRAWBERRY PLANTS 


I have all leading varieties. 
Wholesale price list now ready. 
Send at once for copy. 


JA. Bauer, tock box 38, Judsonia, Ark, 























PITTSBURGH, PA. 


Beauty, Northern Spy. 


prices. 


“KEYSTONE STATE NURSERIES 


Choice Beaver Valley grown 1, 2 and 3 yr. apples, Baldwin, Delicious, Rome 
Grown on imported seedlings and from young bearing 
trees. Also large specimen shrubs of popular. varieties. 


Write for list and 
KEYSTONE STATE NURSERIES 











WANTED 

An experienced Nurseryman as an 
assistant manager. A man who has a 
good education, who understands grow- 
ing of a general line of fruit trees and 
ornamentals for the retail trade, who 
can handle 50 to 100 men efficiently 
We have 200 acres or more in Nur- 
sery stock. State your age, experi- 
ence and positions you have held, edu- 
cational qualifications, salary expect 
ed and give references—also send 
photo. 


W. T. HOOD & CO. RICHMOND, VA. 




















EXPERIENCED NURSERYMAN 

Wants responsible position in pro- 
gressive Nursery. Can handle men in 
field or conduct important office work. 
Long executive experience. Address 
B 13, care of American Nurseryman. 











GLASS Fer, tne wy 
CLOTH “Horbede tte, 


Keeps out Cold, Rain and Wind—lets in full sun- 
light and heat and RETAINS heat. Better 
gilass—only one-tenth the cost. Unbreakable. Is 
fastsupplanting glass everywhere for hot beds, 
cold frames, green houses, etc. Square yard 35c; 
25 yards at 32c; 100 yards at 29c. Add 3c yard for 
parcel post, Try it today on our guarantee of sat- 
isfaction or your money back. 


TURNER BROTHERS 
ept. 141! BLADEN, NEBR. 





For STRAWBERRY PLANTS, June 
Budded Peach Trees, One Year Apple, 
California and Amoor River Privet, 
write 

CHATTANOOGA NURSERIES, 

Chattanooga, Tenn. 





NEW PEACH PITS 
1923 CROP 
7/2C. PER POUND, 50 POUNDS TO 
THE BUSHEL. 
SUNNY SLOPE NURSERY, 
HANNIBAL, MO. 


FOR SALE, SMALL NURSERY of 
roses and shrubbery, rich land, close 
in, overhead irrigation; field grown 
stock and young roses being ropa- 
gated. $750.00 worth of retail advance 
orders taken; sash and equipment. In- 
crease of owners other business com- 
pels sale. Price $1500.00. 


E. S&S. NIXON, Reme, Ga. 








FINE ONE YEAR SOUR CHERRY 


5-8 & 11-16 at special prices. Also 3 yr. 
barberry 18-24 & 2-3 ft. i yr. apple 
& pear. 2 yr. Wilder currants. Write 
for prices. 


A. R. PICKETT & SONS, CLYDE, OHIO. 








BARBERRY SEED 


Gathered from our own plants. 
Priced upon request. 


Allendale Gardens, Delaware, Ohio 











We Grow in Large Quanttty 
For the Trade Especially 

GRAPE VINES, RED and BLACK 

CURRANTS, ASPARAGUS 

ROOTS, RHUBARB 
im 1 and 2 yr. old. Also cuttings of 
same. Write for list and price. 
L. J. RAMBO, Bridgeman, Mich. 











WE HAVE TO OFFER 
For Fall Delivery 1923 ONE YEAR 
APPLE TREES and GRAPE VINES 


PARK HILL NURSERIES, SPIRO, OKLAHOMA 














BERBERIS THUNBERGII 
ROSA RUGOSA 
IBOTA PRIVET 


1 yr. Seedlings. Field Grown, 
MARTIN H. MUSSER 


R. 4, Lancaster, Pa. 








THIS SPACE 


I 
58c Per Week Under Yearly 
lucluding Publication in both AMERICAN 





NURSERYMAN and AMERICAN NURSERY 
TRADE BULLETIN. $2.c per Month) 
One Month : $2.80 in both. 





ONE-YEAR areee, jatins varieties 3 to 4 
an t. up. 

JUNE BUDDED oars H. all grades commer- 
ial variet es. 

KEIFFER PEAR WHIPS, 4 to 5 and 5two 6 ft. 


Write for prices. 
Smithville Nursery Company 


SMITHVILLE. TENN. 








JAPANESE BARBERRY 
Strong three year old plants 
5,000 18’-24'—25c. 

10,000 12’-18’—15c. 
KOKOMO NURSERY, 
Kokomo, Indiana 
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CLOSING TIME: 








FOR TRADE 
ADVERTISEMENTS 





AMERICAN 
NURSERYMAN 


First Forms: - 23rd each month | | First Forms: - 
Last Forms- - 25th each month | Last Forms: - 


AMERICAN NURSERY 
TRADE BULLETIN 
8th each month 
10th each month 


If proofs are wented, copy should be in hand previous to above dates. 


American Fruits Pub’g. Co., P. 0. Box 124, 


~—ooooeoeoeeeeeeeeeeeeeeeeeee 


Rochester, N. Y. 
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interest and co-operation are: Bulletins, 
personal letters and contests. 

Regularly each Friday, rain or shine, the 
bulletin is mimeographed in our office. The 
weekly reports are gotten together and the 
names of the men shown, together with 
number of days worked and amount of 
sales reported for the week. Each name is 
listed starting with the highest amount of 
sales, and ending with the lowest. The 
man on top is given special mention, and 
perhaps the next two or three are given 
special mention also. Do the men like 
those bulletins? One of our representatives, 
having four men working under his contract, 
told us recently that the bulletin was the 
first thing his men asked for when they 
drove in Saturday night. They looked for 
it the same as you do the “Saturday Even- 
ing Post.” They are keen to see their posi- 
tion and the position of rival salesmen. 
Only one time have we heard a complaint 
on this method of sending out the weekly 
bulletin. One man requested that we leave 
his name off; that he didn’t care to be ex- 
posed. That week he happened to be at 
the foot of the column. After considerable 
discussion we were able to get him to see 
that the bulletins were for the best inter- 
ests of all, and finally persuaded him to al- 
low his name to appear regularly. But the 
expected happened. He was careful to see 
that from that time on he wasn’t at the 
foot; in fact, he is often close to the top 
and one of the most loyal men. To add to 
the interest of the bulletins we have cuts 
prepared each year that not only liven up 
the general appearance, but very materially 
aid in running up the volume of sales. 

“RING THE GONG”’—“THE LUNG 

TESTER” 

This year we have a “Ring the Gong” 
printed in green on the left hand side of the 
bulletin sheet. Up the side are figures run- 
ning to $150,000 at the top. A little man is 
seen giving the thing sledge hammer blows, 
and driving the sales to the top. Each 
week a red crayon is used to show the point 
that the sales have reached. On a separate 
sheet that is attached to the bulletin, va- 
rieties to push are listed, varieties sold out, 
or other matters that we desire brought to 
the attention of the salesmen. Once a month 
we send out what we call our “Lung-Tester.” 
The amount that each man gave as his es- 
timate of sales for the year is designated 
as his goal. The arrow is drawn in with a 
pen, showing how far each man has gone 
towards his goal. To do the work these 
bulletins must be full of pep. I have here 
two or three bulletins issued by other Nur- 
sery concerns. The reading matter is good, 
and I am not criticising them other than to 
state that they do not appear to me to have 
any life at all; no color, too flat, and we 
doubt if they carry out their mission. They 
resemble blank cartridges; they make a 
noise, but don’t hit the mark. Of course, 
the bulletin sheet must be changed yearly, 
or interest will fade. We are already get- 
ting our ideas together on next year’s sheet. 
We greatly prefer the mineographed or 
multigraphed bulletin to the printed form. 
The former invariably bring better results 
than the latter, for us. This is doubtless 
due to the fact that the mineographed let- 
ter has more of a “personal” appearance 
than the printed form. 

PERSONAL LETTERS 

About once a week our men are sent per- 
sonal letters. Salesmen’do better if their 
good work is seen and appreciated, or their 
poor work noticed. Often a hand written 
note will bring results, when type-written 


AMERICAN NURSERYMAN 


letters have been ignored. These letters 
are not long, drawn-out affairs, just short, 
snappy and to the point. Add the human 
touch by some remark of a friendly nature. 
Ask how Mary is, if she was sick when you 
heard last. Many sales letters are so radiant 
with good cheer and cordiality that they re- 
mind one of the inside of a tomb. Instead 
of reverberating with human friendliness, 
they are generally strings of threadbare 
words that will likely land you in bed with 
a chill, if you are game enough to read 
them. Why any man should permit such 
letters to wander out of his office is more 
than I can say. They certainly are not em- 
blematic of the man’s real nature, for he 
wouldn’t talk like that were he face to face 
with his correspondent. It is not difficult 
to get these letters out, if you have the 
proper office organization. If you do not 
have a good letter writer in your office, it is 
unfortunate, and you had better get one, or 
turn the job over to some one outside of 
your organization who is able to write 
friendly business letters. Writing effective 
sales letters is a branch of advertising that 
is not always fully appreciated. 
FINE SURPLUS MOVING METHOD, 


Then the contest. From experience we 
have found that a friendly salesman’s con- 
test is one of the best surplus stock moving 
methods. By nature all of us are sports. we 
all enjoy a game, but something that creates 
interest or competition is necessary to make 
the game enjoyable. Our stock of Keiffer 
pear this season is very large, and as a 
special inducement, the man who sells the 
most Keiffer each week is given a special 
prize. They are going, too. In this case a 
bill of some denomination or other is pinned 
to the bulletin, the amount depending upon 
the number of trees sold. The billed bul- 
letin carries a punch with it that is general- 
ly felt the next week. For every month dur- 
ing the selling season we offer a prize for 
the best sales, and lesser prizes for the next 
best sales. It is not so much the amount of 
the prize; in fact, very little attention is 
paid to the prize itself; it is the spirit of 
game that enters into the thing and makes 
the men do their best to win. Usually we 
offer a money prize. This month we are 
leaving the nature of the prize in doubt, for 
a change. You would be surprised at the 
rivalry among the men for first place; sev- 
eral in reporting time worked show some- 
thing like this: 6 days, 3 nights. One re- 
port last month for 6 day’s work in Ala- 
bama, by one man was $2400. His average 
is around $500 per week. Would he do this 
if it were not for our constant pushing? We 
doubt it. This constant pushing can be done 
in a way that will get out of a man all there 
is in him, without antagonizing him. Many 
a man assigns as his reason for not getting 
orders the poorness of crops, hard times or 
other unfavorable conditions in his terri- 
tory, when the truth is he doesn’t work 
hard enough, or doesn’t plan his work intel- 
ligently. The sales manager must be able 
to distinguish between a reason for a fail 
ure and an excuse for it, and help the sales 
man to analyze his own excuses. 


BUSINESS BAROMETERS VS. 
THERMOMETERS 


We say get ready for a big fall business, 
but in some quarters there is apprehension 
about what the future has in store for us. 
Broadcasters of gloom are telling us to sit 
tight—tto be conservative, but most business 
men want to do more than the proprietor 
of a shoe shine parlor, who simply waits 
for business to come in. The kind of busi- 
ness that develops a community takes en- 
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thusiasm and vision. It is said that 84% 
of American business failures are due di- 
rectly to executive watching business 
“thermometers,” which show present con- 
ditions, instead of watching business 
“barometers” which show coming con- 
ditions. In any event we are pretty apt 
to have active buying this fall. The South 
has planted more land to cotton this year 
than ever before, over thirty eight million 
acres, and a fair crop is expected, even 
though slightly below the 10-year average. 
The government estimate of a crop of more 
than 11,400,000 bales would mean more 
than one billion dollars with cotton at 
present prices. The significance of this 
figure is readily apparent; it goes to show 
that the farmer will be in a better financial 
condition this fall than he has for several 
years, and it is but natural to assume that 
his good fortune will reflect favorably on all 
lines of business. Altogether the outlook 
appears bright to us, and we are unable to 
get any other view from the business 
barometer than that business is going to 
continue to be good. Once more the South 
is contributing heavily to the wealth of the 
nation, and will profit by it deservediy. If 
any of us have the “business hookworm,” 
a good antidote is a dose of new ideas 
mixed with enthusiasm and hard work. 

If any retail sales managers are interest- 
ed, I will be glad to mail sample copies of 
bulletins and other literature referred to 
in this talk, or will exchange with you, if 
you issue a house organ. 





National Horticultural Society 


This organization, of which not much 
has been heard in the trade since its or- 
ganization last year, contemplates having 
a central headquarters in Washington, D. 
C., as a cleaning house for horticultural 
information—a plan which has been talked 
of at various times for years. A decade 
or more ago the editor of the Ameri- 
can Nurseryman proposed just this plan in 
his advocacy of a Horticultural Congress. 
Others since have proposed a National 
Horticultural Council or a Horticultural 
Chamber of Commerce similar to the one 
in England and the national body in 
France. 

The offices of the National Horticultural 
Society are: President, C. Z. Nelson, Gales- 
burg, Ill.; vice-president, Mrs. Fannie Ma- 
hood Heath, Grand Forks, N. D., treasurer, 
E. B. Magnussen, Henning, Minn.: asst. 
treas., Axel A. Tervola; editor-secretary, 
Hamilton Traub; asst. secy., A. L. Truax; 
field secretary, Mrs. Pearl H. Fraser, Grand 
Forks, N. D.; asst. field secy., John F. 
Traub. The headquarters are at the office 
of the secretary, Hamilton Traub, Henning, 
Minr. The society publishes the National 
Horticultural Magazine and proposes to 
issue a horticultural year book, a diction- 
ary of plant names and a color chart. It has 
regional vice-presidents and is extending 
its work into Canada and to points abroad. 
It provides annual membership at $1 and 
confers honorary fellowships, having thus 
included L. H. Bailey, Leonard Barron, E. 
H. Wilson, Prof. C. S. Sargent, A. E. Kun- 
derd, Luther Burbank, William Robinson 
and Dr. N. E. Hansen. 





A. H. Steinmetz, Portland, Ore., is a new 
stockholder and vice-president of the Port- 
land Wholesale Nursery Co. The company 
looks for a shortage on its gooseberries and 
budded roses and other ornamental stock. 
Commercial orchard planting has been 


affected by adverse conditions in the fruit 
market. 
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TRADE ASSOCIATIONS 


American Association of Nurserymen— 
Charles Sizemore, secy., Louisiana, Mo.; 
1924 Convention, Atlantic City, N. J., June 
25-27. 

California Assn. of Nurserymen—Chan- 
cellor K. Grady, Sec’y, 401 Phelan Bldg., 
San Francisco. Oct. 15, 1923, San Francisco. 

Connecticut Nurserymen’s Association— 
R. B. Faxon, secy., New Haven, Ct. 

Eastern Canada Nurserymen’s Associa- 
tion—E. D. Smith, Winona, Ontario, presi- 
dent. 

Eastern Nurserymen’s Association—F. F. 
Rockwell, secy., Bridgeton, N. J. 

Illinois Nurserymen’s Association—J. A. 
Young, secy., Aurora, Ill. Jan., 1924. 

lowa Nurserymen’s Association—R. 5S. 
Herrick, secy., State House, Des Moines, ‘a. 
Nov. 12, 1923. 

Massachusetts Nurserymen’s Association 
—Winthrop H. Thurlow, secy., W. New- 
bury, Mass., Jan. 1924, Hort’l, Hall, Boston. 
ton. 

Missouri Nurserymen’s Association— 
George H. Johnston, secy., Kansas City 
Nurs., Kansas City, Mo. Jan. 23, 1924, Kan- 
sas City, Mo. 

Michigan Association of Nurserymen—C. 
A. Krill, secy., Kalamazoo. Dec. 1923. 

New England Nurserymen’s Association— 
Donald D. Wyman, sec’y, N. Abington, Mass. 

New Jersey Association of Nurserymen— 
Wm. F. Miller, secy., Gloucester City, N. J. 

Northern Nurserymen’s Retail Association 
—C. H. Andrews, secy., Faribault, Minn. De- 
cember 18-20, 1923, St. Paul, Minn. 

New York Nurserymen’s Association— 
Charles J Maloy. secy. Rochester, N. Y 
Feb. 7, 1924, Rochester, N. Y. 

Onio Nurserymen’s Associaticn—Clarence 
Siebenthaler, secy., Dayton, O. Jan. 24 
19°4, Columbus, O. 

Oklahoma Nurserymen’s Association—W. 
E. Rey, secy., Oklahoma City. 

Pacific Coast Association of Nurserymen— 
C. A. Tonneson, secy., Burton, Wash., Con- 
vention, 1924, Yakima, Wash. 

Pennsylvania Association of Nurserymen 
—Floyd S. Platt, secy., Morrisville, Pa. 

Rinode island Nurserymen’s Association— 
H. H. deWildt, secy., 521 Elmwood Ave,, 
Providence, R. I. 

Sou.hwestern Nurserymen’s Association— 
Thomas B. foster, secy., Denton, Tex. Sept. 
19-20, 1923, Dallas, Tex. 

Southern Nurserymen’s Association—O. 
W. Fraser, secy., Birmingham, Ala. Sept. 
1924, Greensboro, N. C. 

Tennessee Nureerymen's§ Association— 
Prof. G. M. Bentley, secy., Knoxville, Tenn. 

Western Nurserymen’s Association — 
George W. Holsinger, secy., Rosedale, Kan. 
Jan. 23-24, 1924, Kansas City, Mo. 

Western Canada Nurserymen’s Associa- 
tion—T. A. Torgeson, secy., Estevan, Sask., 
Canada. 





Headquarters for Dewberry Plants 


CAN ALSO SUPPLY STRAWBERRY 
PLANTS, ASPARAGUS ROOTS AND 


GRAPE VINES. 
V.R. ALLEN, SEAFORD, DEL. 











t Landscape Photographs | 


Every Landscapeman should use our photos 
when soliciting landscape orders. Our views 
are good and are doing fine for many nursery 
firms. Start now using them. 


Write for our numbered circular, 


B. F.Conigisky, 227 N. Adams St., Peoria. Ill 
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Berberry Thunbergii Seedlings 


(Largest grower in the world of) 
Quality Stock at Quantity Prices 


Ampelopsis Veitchii Seedlings Ampelopsis Englemannii Seedlings 
Ibota Privet Seedlings 
GENERAL LINE OF FRUIT AND ORNAMENTALS 


Let Us Quote on Your Wants 


C. EF. Wilson & Company “’foxwec 


CONNECTICUT 











COLORED LITHOGRAPHS 
PLATES “or HAND PAINTS 


Plate Books, Circulars, Catalogues 
And Printed Forms 


Rochester Lithographing Co., Rochester, N.Y. 














APPLE SEEDLINGS: All Grades 
Japan and French Pear Seedlings 


Our seedlings will be late dug and well 
matured. Safe arrival and satisfaction 
guaranteed. 


M. L. TAYLOR, Perry, Kansas 




















THE BENJAMIN CHASE CO., 
DERRY, N. H. 



































-HEEREMA, KROON & CO., Ltd. 


WHOLESALE NURSERIES HOOGEZAND (HOLLAND) 
Cable Address: Heerema Hoogezand 


SPLENDID STOCKS HEAVY STOCKS HARDY STOCKS 
100,000 Apple Seedl’gs, 1 yr., 3-5 at f7 100,000 Pear Seedlings, 1 yr., 5-7 at £20 


200,000 Apple Seedl’gs, 1 yr., 5-7 at f12 100,000 Pear Seedlings, 1 yr., 6-10 at £28 
300,000 Apple Seedl’gs, 1 yr., 6-10 at f19 100,000 Pear Seedlings, 1 yr., 7-12 at £40 
200,000 Apple Seedl’gs, 1 yr., 7-12 at £25 500,000 Manetti, 1 yr., 5-11 at £35 


50,000 Pear Seedlings, 1 yr., 3-5 at f12 200,000 Mahaleb 5-8 at £35 


All prices per 1,000, packing at cost. The stocks may be delivered 
early in autumn. : 
Our nurseries are on heavy, loamy sand and therefore we deliver 


very hardy stocks. 





EVERGREEN NURSERY CO. 
STURGEON BAY, WIS. 


Offers to the trade a large stock of 
Am. Arbor Vitae, Balsam Fir, Sugar 
Maple and Beech. Both in seedlings 
and transplants. Write for prices. 











QUALITY CONCORD 
GRAPE CUTTINGS 
WRITE FOR PRICES 
ORVILLE L. AYARS’ NURSERY 
KALAMAZOO, MICH. R. D. No. 9 














Make Yearly Contracts Now 
For Trade Publicity in 


American Nurseryman 
American Nursery Trade Bulletin 





PLATE BOOK OF EVERGREENS 


Thirty-five actual photographs of individual evergreens and 
evergreen planting, 5x8 inches, bound in beautiful, genuine 
black leather loose-leaf binder. Twenty-eight pictures are in. 
black and white and seven are hand covered in natural colors. 


Our Price only $7.50... Cash with order. 


D. Hill Nursery Co. - Dundee, Ill. 
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Nursery Shipping Regulations 

A. A. Hill, Dundee, Ill, of the A. A. N. 
committee co-operating with the U. S. Dept. 
of Agriculture in summarizing inspection 
and shipping regulations which directly 
affect Nursery stock, sent out last month 
in time for use in fall shipping a tabulation 
of state inspection and transportation regu- 
lations in convenient form for ready refer- 
ence which ought to prove of much value. 
Chairman Hill says: 

I am sending a copy of Table No. 1 cover- 
ing the general requirements for interstate 
shipment of Nursery stock. This table is 
for use by all Nurserymen to guide them in 
the shipment of Nursery stock. This table 
is for use by all Nurserymen to guide them 
in the shipment of their products after they 
have met the requirements demanded by 
each state for the interstate movement of 
Nursery stock. 

I am sending also a copy of Table No. 2 
covering the state of New York, which is a 
digest of the Federal and State Quarantines 
covering the movement of Nursery stock 
from New York into other states. Table 














A. H. HILL, Dundee, III. 





No. 2 is prepared as an aid to shippers in 
making interstate shipments conform with 
quarantine regulations of State and Federal 
Government. You will readily see that any 
Nurseryman located in New York can, with 
the use of this table determine quickly the 
states that are quarantined against any and 
all varieties of Nursery stock and plants and 
fruit. 

Both Table No. 1 and Table No. 2 are 
ready for mailing and will be sent to every 
Nursery Inspection Office. Every inspector 
has been asked for an accurate estimate of 
the tables needed to supply one to every 
Nurseryman in his particular state. 

It remains to be seen whether the Com- 
mittee will feel justified in going on with 
the work we have started. It has taken a 
tremendous amount of careful work to pre- 
pare these charts in an accurate manner 
thoroughly up-to-date. Much _ correspond- 
ence has taken rlace between the Committee 
and the Insnection Offices. The State In- 
spection Offices have co-operated with our 
Committee in a splendid manner and I feel 
sure that there is a chance for clozer co- 
operation between Nursery iaterests and the 
State Inspection Offices. 

To accurately determine whether the 
Nurserymen will make use of these tables, 
the Committee expect to mail a question- 
naire to every Nurseryman. asking him to 
report the extent to which he has made use 
of the tables for every purpose for which it 
was intended and can be used. When the 
returns are in from this questionnaire, the 
Committee will then be in position to know 
whether the work should be carried on. 
Personally I feel sure that a great deal of 
good has been accomplished up-to-date, 
simply through the contact of ovr Commit- 
tee with the various State Inspection Offices. 
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American Association of Nurserymen Officers and 
Committees, 1923-1924 


OFFICERS 
President—Harlan P. Kelsey, Salem, Mass. 
Vice-President—George A. Marshall, Arling- 

ton, Neb. 
Treasurer—J. W. Hill, Des Moines, Iowa 
Sec’y and Traffic Manager—Charles Size- 
more, Louisiana, Mo. 

TRUSTEES 

Two Years—Frederick L. Atkins, Ruther- 
ford, N. J. 
One Year—Lester C. Lovett, Little Silver, 


One Year—Samuel L. Blair, Nutley, N. J. 

(Holds over) 

RESIDENT AGENT 

William C. Vandewater, Attorney, 80 Nassau 

Street, Princeton, N. J. 

EXECUTIVE COMMITTEE 

Two Years—F. A. Wiggins, Toppenish, Wash. 
Two Years—Earl E. ay, Shenandoah, ue 
Two Years—Paul C. Lindley, Pomona, » 
One Year—Michael R. Cashman, Owatonna, 


nn. 4 
One Year—William Flemer, Jr., Princeton, 
N. J. 


FINANCE 
Harlan P. Kelsey, Chairman, Salem, Mass. 
Michael R. Cashman, Owatonna, Minn. 
Earl E. May, (Alternate) Shenandoah, Iowa. 
LEGISLATIVE AND TARIFF 
J. Edward Moon, Chairman, Morrisville, Penn. 
Henry B. Chase, Chase, Ala. 
Representing Southern Nurserymens Asso- 
ciation. 
Walter Adams, Springfield, Mass. 
Representing New England Nurserymens 
Association. 
John R, Barnes, é 
Representing Connecticut 
Association. 
Thomas B. Meehan, Dresher, Penn. 
Representing Eastern Nurserymens 
ciation. td 
Alvin C. Nelson, 940 Marquette Building, 
Chicago, Il. 


Yalesville, Conn. 
Nurserymens 


Asso- 


Nurserymens Asso- 


Representing Illinois 
ciation. 
Richard M. Wyman, Framingham, Mass. 


Representing Massachusetts Nurserymens 
Association. 
Edward G. Greening, Monree, Mich. 
Representing Michigan Association of 
Nurserymen. rigs 
William Pitkin, Rochester, N. Y.— 
Representing New York Nurserymens 
Association. 
John R. Dayton, Painesville, Ohio. 
Representing Ohio Nurserymens Associa- 
tion. 
Adolf Mueller, Norristown, Penn. 
Representing Pennsylvania Nurserymens 
Association. 
James C. Clark, Riverton, N. J. 
Representing New Jersey Nurserymens 
Association. 
Miss E. B. Drake, Winchester, Ten 
Representing Tennessee State Association. 
S. A. Miller, Milton, Ore. 
Representing Pacific Coast Association of 
Nurserymen. 
George F. Verhalen, Scottsville, Texas. 
Representing Southwestern Nurserymens 
Association. 
MARKET DEVELOPMENT AND PUBLICITY 
Paul C. Lindley, Chairman, Pomona, N. C. 
Ollie W. Fraser, Birmingham, Ala. 
Ernest Hilborn, Valley City, N. D. 
Frederick Osman, New Brunswick, N. J. 
Clarence O. Siebenthaler, Dayton, Ohio. 
F. Rockwell, Editor, Bridgeton, N. J. 
ARBITRATION 
S. A. Miller, Chairman, Milton, Ore. 
John R. Dayton, Painesville, Ohio. 
A. F. Lake, Shenandoah, Iowa. 
J. R. Mayhew, Waxahachie, Texas. 
Earl D. Needham, Des Moines, Iowa. 
VIGILANCE 
Charles Sizemore, Chairman, Louisiana, Mo. 
L. J. Tucker, Vice-Chairman, Madison, Wis. 
Walter W. Hillenmeyer, Lexington, Ky. 


NOMENCLATURE 
Harlan P. Kelsey, Chairman, Salem, Mass. 
Frederick V. Coville, Bureau of Plant Indus- 
try, Washington, D. C. 
J. Horace McFarland, Harrisburg, Penn. 
RELATIONS WITH LANDSCAPE ARCHI- 


TECTS 
wel, & Campbell, Chairman, Pomona, 


Frederick L. Atkins, Rutherford, N. J. 
Lester C. Lovett, Little Silver, N. J. 
Floyd Platt, Norrisville, Penn. 

Donald D. Wyman, North Abington, Mass. 
COURSES IN NURSERY TRAINING IN 
AGRICULTURAL COLLEGES 
Alvin C. Nelson, Chairman, 940 Marquette 

Building, Chicago, Il. 
O. Joe Howard, Hickory, N. C. 
Jozn S. Kerr, Sherman, Texas. 
Jim Parker, Tecumseh, Okla. 
Richard M. Wyman, Framingham, Mass. 
PROGRAM” 

Albert Meehan, Dresher, Penn. 
ARRANGEMENTS COMMITTEE FOR CON- 
VENTION AND EXHIBITS 
William F. Miller, Chairman, Mount Eph- 

raim, N. J. 
D. 4 Edwards, (Honorary) Atlantic City, 


aaeane & Lovett, Little Silver, N. J. 

Adolf Mueller, Norristown, Penn. 

Frederick Osman, New Brunswick, N. J. 
SPECIAL ADVISORY COMMITTEE TO COo- 
OPERATE WITH U. S. DEPARTMENT 
OF AGRICULTURE IN DEVELOP- 
ING AMERICAN SUPPLY OF 
RAW MATERIAL 

Henry B. Chase, Chairman, Chase, Ala. 

H. Harold Hume, Glen St. Mary, Fla. 

Robert Pyle, West Grove, Penn. 

E. 8S. Welch, Shenandoah, Iowa. 

F. A. Wiggins, Toppenish, Wash. 

SPECIAL COMMITTEE TO ASSIST DR. S. B. 
DETWILER, U. 8S. DEPT. OF AGRICUL- 
TURE, WASHINGTON, D. C., IN THE 

COMPILATION AND REPUBLICA- 
TION OF AN EDITION OF QUAR- 
ANTINE REGULATIONS 
Paul C. Stark, Chairman, Louisiana, Mo. 
James A. Young, Aurora, II. 
DISTRIBUTION 

W. G. McKay, Chairman, Madison, Wis. 

E. H. Balco, Lawrence, Kansas. 

Cc. G. Marshall, Arlington, Neb. 

TRANSPORTATION 
Charles Sizemore, Louisiana, Mo 
STANDARDIZATION OF HORTICULTURAL 
TRADE PRACTICE 

Earl E. May Chairman, Shenandoah, Iowa. 

E. P. Bernardin, ee Kansas. 

E. H. Smith, York, 

NURSERY sTOCK “STORAGE INVESTIGA- 

TIO 


F. A. Wiggins, ee Toppenish, Wash. 
William Flemer, Jr., Princeton, N. J. 
E. S. Welch, Shenandoah, Iowa. 
CO-OPERATION WITH OTHER HORTICUL- 
TURAL ORGANIZATIONS 
George A. Marshall, Chairman, 
Neb. 

A. Tonneson, Burton, Wash. 
SPRCIAL COMMITTEE TO MEET ENTO- 
MOLOGISTS AT CINCINNATI 1923 CON- 
TENTION 

Henry B. Chase, Chairman, Chase. Ala. 
George A. Marshall, Arlington, Neb. 

PLANT PATENT OR COPYRIGHT 
J. Edward Moon, Chairman, Morrisville, Pa. 
P. M. Koster, Bridgeton, N. J. 
Lloyd Stark, Louisiana, Mo 
BOTANICAL GARDENS AND ARBORETUMS 
Robert Pyle, Chairman, West Grove, Penn. 
wa on 4 Hicks, Westbury, Long Island, N. Y. 
= =e Olcott, 39 State Street, Rochester, 


Arlington, 


Giendien O. Siebenthaler, Dayton, Ohio. 
BROADCASTERS 
‘(To secure new members) 

A. McGill. Chairman; C. R. Burr, Bob 
Chase, Charlie Ferguson, “Honest John” 
Fraser, R. R. Harris, Lester C. Lovett, C. G. 
Perkins, “Stubbs.” 





A Florida Nursery Development 


The Community Fruit Growers Associa- 
tion of Valparaiso, Fla., has purchased 10,000 
young Satsuma orange trees to be set out, 
intervlanted with pecan trees in 6-acre 
tracts owned by individuals of Valparaiso. 

This planting i- in charge of Claude L. 
Harser from Mob/le county, who has recent- 
ly joined the Community Fruit Growers’ As- 
sociation as general superintendent. Mr. 
Harger will also superinterd the Nursery of 
this association, which now has upwards of 
100.000 trifoliata plants approaching the 
budding stage. It is to this stock that the 
Sat-uma crange is budded, so their require- 
ments for Satsuma trees in the future will 
be supplied by their own Nursery. 

In add'tion to Satsuma oranges the Nur- 
sery of the Community Fruit Growers’ Asso- 
ciation will specialize in pecans. blueberries, 
grapefruit, sand pears, Japanese persim- 
mons, peaches, pears and the Nursery now 
contains all of these varieties planted within 
the last year, and all of which are doing 
nicely. 


At the recent exposition in Wichita, Kan., 
the Wichita Nursery Co. made a display of 
evergreens and flowering plants for home 
decoration. 


J. M. Patterson, president and general 
menager Georgia Paper Shell Pecan Grow- 
ers Association, Putney, ‘Ga., snent six 
weeks in the North during August and Sep- 
tember, visiting the brokers of the associa- 
tion in New York, Chicago and elsewhere 
and arranging for the distribution of the 
product of the large Georgia pecan groves 
under his management. He spent some 
time in Rochester, N. Y., with Mrs. Patter- 
son who formerly resided there. 





The California Nursery Co., Niles, Cal., 
Was recently incorporated with a capital of 
$500,000. The directors, each of whom sub- 
scribed for one $100 share are George C. 
Roeding, Fresno; W. W. Moliere, Fresno; 
R. M. Sims, Berkeley; H. U. Roeding, San 
Francisco; and I. V. Eberly, Niles. 





Paul C. Lindley and his wife enjoyed a 
tour in the North last month, visiting New 
York, Boston, Syracuse, Geneva, Newark 
and Rochester. As usual, he was full of en- 
thusiasm on A. A. N. and Southern Asso- 
ciation affairs. 





Fruitland Nurseries, Augusta, Ca., report 
a larger business than ever. A new cata- 
logue has just been issued. 
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E. P. BERNARDIN 


Parsons Wholesale Nurseries 
Parsons, Kansas 
Established 1870 


HEADQUARTERS for Early Harvest 
B. B. root grown. 
SPECIALIZES IN 
AMOOR RIVER NORTH PRIVET. 
BUNGE! CATALPA. 
BIOTAS. Best evergreens for the 
great southwest 
SHADE TREES. 
sizes. 
ORNAMENTALS. 
scape work. 


Large stock, ail 


Grown for land- 


Correspondence solicited. 





FFS NURSERY 


Headquarters For 


SMALL FRUIT PLANTS and 
LINING OUT STOCK 


Hardwood Cuttings 
Mulberries 






Straw berries 
Kaspierries tris 


lbew berries saree 

Blackberries Horseradish 
llderberries Asparagus 
Currants ithubarb 
Gooseberrie~ lkarverry Seedling 


Grape Vines Althea Seedling 
Prive! <niren Calyeanthus Seedling 
Hydranges P.G Layers Rus-ion Otive Seedlings 


ur tet quetes lowest prices 


W N. Scarff & Sons, \«w Carlisle, O, 








GRAPE VINES 


A SPECIALTY 


ALSO 
CURRANTS, GOOSEBERRIES 


Best Yartettes. Well rooted. 
WRITE FOR PRICE LIST. 


T.S. HUBBARD CO., rreponis, 1. ¥. 





If you missed getting your adv. 
current issue of American Nurseryman send 
your copy for the mid-month AMERICAN 
NURSERY TRADE BULLETIN. 
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THE F. E. SCHIFFERLI NURSERIES 


Established 1890 


Fredonia, N. Y. 


We offer Grape Vines, Currants, and 
Gooseberries in all varieties and grades 
for late fall and early spring shipment. 
Grown by SCHIFFERLI in “The 
Famous Chautauqua County Grape 
Belt.” 


Enough Said 
Write For Prices 











Woodlawn Nurseries 


PEACH PITS 


We offer 800 bags 1922 Pits 
5.00 per 100 Ibs. 
F.O.B. Rochester 


Write for sample 


ALLEN L. WOOD 


ROCHESTER, N. Y. 








Budded Roses - Fruit Trees 


Barberry and Privet, two year stock. 
Good stuff. Ask for our prices on any 
of the above. When in Newark, call 
on us. 


Silver Hill Nursery 
Charles E. Kelley, Prop. 
Newark, New York State 











FOR SALE 


Berberry Thunbergii, 2 and 3 vr. 
Cal. Privet, all sizes. 
Apple, good assortment, 2 and 3 yr. 


Also Rose, Ampelopis, Veitchii, 
Peaches, Pear, Plum, Asparagus, 
Strawberry, Currants and Ornamental 
Stock. 

Write for price and stock wanted. 


Rockfall Nursery Co., 


ROCKFALL, CONN 















we with competitors. 
Crowded with opportun- 
ity for money-making 
big fees. $5,000 to $10,000 in- 
comes attained by experts. 
to master under our correspondence methods. 
Diploma awarded. We assist —— grad- 
uates in getting started and deve’ ng their 
businesses. Established 1916. Write for infor- 
mation; it will open your eyes. Do it today. 
American Landscape School, ©3-F Newark, New York 











QUERCUS PALUSTRIS 
(Pin Oak) 


FRAXINUS AMERICANA 
(White Ash) 


POPULUS NIGRA FASTIGIATA 
(Lombardy Poplar) 


ULMUS MONUMENTALIS 
(Cornish Elm) 
Ask for our prices before 


AUDUBON NURSERY 


H. VERZAAL, General Manager 


WILMINGTON, P. 0. Box 275 N. C, 




















RdSENFIELD’S SUPERB PEONIES 


Superb stock. of extra select vwarie- 
ties. Send for illustrated descriptive 
wholesale catalog. 


ROSENFIELD PEUNY G RDENS, Reno Rosenfield, Owner 


77nd St. & Bedford Ave., Omaha, Nebr. 











at ‘296¢. 


GLASS CLOTH | 


A transparent waterproof fabric as efficient 
as glass for hotbeds, cold frames, etc., per sq 
yd., 35e; 25 yds. at 32e; 50 yds. at 3le, 100 yds. 


Let us figure on your larger orders. 


For — post add Sc per yd. to —— --! saan 


Try it out now and be co 





STRAWBERRY PLANTS 


Everbearing and standard varieties. 
We grow 5,000,000 to 10,000,000 annual- 
ly on new grounds. Raspberry plants 
and blackberry plants. 1,000,000 as- 
paragus plants; best that is possible to 
grow. 100, ~™ Ly ye Concord 
crane, vines. e for prices 

‘DIXON. HOLTON, KANSAS. 








FOR SALE: six or eight thousand 
BUDDED PEACH TREES 
Eight Varieties 


THE COVE NURSERY, 


. B. LINN, LOUISIANA, MO. 








PEACH SEED 


Several hundred bushels from crop 
1922. There will be no seed worth 
naming from crop 1923. 

VALDESIAN NURSERIES 
Bostic, N. C. 


RELIABLE PECAN TREES 

We offer selected Pecan Trees, pro- 
duced by improved methods of - 
ful bud selection which cnours , Droas- 
able results for the planter. 
ard varieties. ake your wi 
now. We grow other nursery stook, 
especially good budded and graft 
Rose Bushes. 


Summit Nurseries, Monticello, Florida 








Turner Bros., Ne Neb. 
H Ws stminster, RG E 
The Westminster Nursery, “w:vvisna” seeatinge Roy tining Out TREE SEEDS 


Offer Peach in assortment, Asparagus 
and Rhubarb Plants, California and 
Amoor River North Privet, Shrubbery 
and Evergreens. 


Write for prices. | 


Write for our price list. 
THE SCOTCH GROVE NURSERY 
Est. 1871 
SCOTCH GROVE, IOWA. 





Send for catalog listing Tree, Shru 
Perennial and Ever reem Bead, Collest. 
ed from all parts of the world. 


CONYERS B. FLEU, JR. 


6628 Ross St., Germantown, Philadelphia 








THIS SPACE 


$2.50 Per Month “eerie” 


Including publication in both AMERICAN 
NURSERYMAN and AMERICAN NURSERY 
TRADE BULLETIN. &8 Centsa Week. 

OneMonth : $2.80 in both. 








BUDDED ROSES 


General list of strong field grown 
varieties. Buy fresh stock direct 
from grower. List and price upon 
application. 


HUDNALL BROS. Tyler, Texas 











THIS SPACE 


$2.50 Per Month Under yeerly 


Under less than yearly term: 
$2.80 Per Month 
































The American Association of Nurserymen 


Is accemplishing much for the Nursery Trade. 


Practical Departments and Active Committees are at work. 


Are YOU a MEMBER? Write CHARLES SIZEMORE, Sec’y, LOUISIANA, MO., for full particulars. 


Gpnericar’ ssociation *N 
BUILDIRS Y¥ BEAUT 


r 





erican“\ssociation * N 


BRINGERS ¢ 





DOUNTF’ 














in the 
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Quarantine Violation Costly 

Intentional evasion of the quarantine reg- 
ulations laid down by the State and Federal 
agricultural officials in and around the 
Japanese beetle area in southeastern Penn- 
sylvania is viewed as a costly practice by 
many who were caught by the State Police 
and the official inspectors of the Pennsyl- 
vania Department of Agriculture during re- 
cent months. 

In the first four prosecutions brought by 
the Department of Agricultu~- in its at- 
tempt to suppress the chance transportation 
of the beetles to uninfested areas, the maxi- 
mum fine of $100 and costs was imposed on 
each defendant by Magistrate Renshaw, of 
Philadalphia, before whom the cases were 
tried. 

Only recently an additional score or more 
cases were brought before local justices in 
southeastern counties for violations by a 
number of men in Montgomery, Bucks, 
Chester, Delaware and Lehigh counties. In 
several instances the defendants paid only 
the minimum fine and costs when it was 
found that they had not deliberately broken 
the blockade without having their wagons, 
cars or trucks inspected.—Penn. Dept. Agr. 
Bulletin. 


Canadian Quarantine 

The new regulations under the destructive 
insect and pest act, issued by the Depart- 
ment of Agriculture of Canada, went into 
effect Sept. lst. All Canadian importers of 
Nursery stock will be required to secure a 
permit before the shipments are brought in- 
to Canada. Importations of Nursery stock 
must be inspected before leaving the coun- 
try of origin and a certificate of inspection 
must accompany the invoice. 

Importations from countries other than 
the United States can enter Canada only 
through the ports of St. John, N. B.; Mon- 
treal Que.; Niagara Falls, Ont., and Van- 
couver, B. C. ,At these ports the shipments 
will be reinspected or, in the case of large 
consignments, they may be permitted to pro- 
ceed to destination for inspection. Full par- 
ticulars may be had from Dept. of Agr., 
Ottawa, Canada. 


The National Arboretum 

Robert Pyle, chairman of the A. A. N. 
committee on botanical gardens and ar- 
boretums, on October 10th inspected in Dr. 
Coville’s automobile the proposed site near 
Washington for the National Arboretum. He 
writes: 

“I am impressed with the practical aspect 
of the proposition at Mount Hamilton. The 
American Association of Nurserymen should 
stand solidly behind it.” 

Chairman Pyle has asked for plans and 
description, from Chairman Charles Moore 
of the Commission of Fine Arts and Mr. 
Ricker who is the key man for the local or- 
ganizations and the men of the Dept. of Agr. 
Mr. Pyle’s committee will advise the mem- 
bers of the A. A. N. in detail. 





To Give Away 100,000 Tulips 

To encourage bulb growing and advertise 
its products, the American Bulb & Nursery 
Company, of Bellingham, Wash., is advertis- 
ing in Seattle newspapers that it will give 
away 100,000 planting stock of tulips, flower- 
ing size, 25 to a package, to anyone who will 
send fifty cents to cover packing and mail- 
ing. R. Vallentgoed, manager, announces 
that C. A. Van Lierop, expert bulb culturist 
recently from Holland, has been engaged to 
superintend the expansion of the company’s 
fields. Another addition to the staff is W. 
C. Wilmer. It is said bulb dealers in Hol- 


land are seeking to contract for the output 
of the firm for several years.—Western Flor- 
ist. 
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Crop and Market Conditions 





A Clean-up in Sight 

Painesville, O.—The demand, so far, for 
fall shipment of Nursery stock, has been 
fully up to our anticipation, although not as 
heavy early in the season, as we have had in 
some former years. 

From what we know about the stock in 
the country, and as the demand is showing 
up now, both for fall and spring delivery, 
we think there is no question but what Nur- 
sery stock is going to clean up, and that a 
great many items will be short for spring 
sales. THE STORRS & HARRISON CO. 


Plantings Should Be Curtailed 

Toppenish, Wash., Oct. 16—Retail sales in 
the fruit districts of the Northwest are not 
as good as they were a year ago. The fruit 
grower, while having a good crop, has not re- 
ceived a fair return the last two years, and 
this is reflected in the sales of fruit trees. 
Our retail sales in the general farming and 
industrial sections of the Northwest are up 
to last year, and our wholesale sales in 
other sections of the country are consider- 
ably ahead of last year. There is probably 
sufficient peach root stock, cherries and pear 
to supply the demand, and there will be 
some apple carried over. Many of the 
smaller Nurseries have increased their 
plantings on a speculative basis, without re- 
gard to the outlet. It seems to us that we 
must all curtail our planting this coming 
spring, or we will soon be facing an over- 
production with the consequent disastrous 

lowering of prices and loss of profits. 
WASHINGTON NURSERY COMPANY. 


Brisk Business In Middle West 

Shenandoah, Ia., Oct. 13—We have found 
trade very active this fall. The demand for 
practically all kinds of ornamentals is bri=k 
and indications point to a very good year in 
the Nursery business with us. 

It does not look as if there is any larze 
surplus in the country, although there may 
be a few items in fruits that are not moving 
rapidly at this time; yet from our viewpoint 
we feel that the demand for Nursery prod- 
ucts will be good during the entire season. 

The Middle West is again coming into its 
own, as farm products are now selling at a 
profitable price. All corn has raised to $1.00 
at the local elevators, which has a very 
strengthening effect on business through 
this part of the country. 

MOUNT ARBOR NURSERIES, 
E. E. May, Vice Pres. and Treas. 


Central West Conditions 
Arlington, Neb., Oct. 17—Conditions in the 
Central West are gradually improving. Busi- 
ness to date for the season of 1923 is some- 
what better than the past year. Corn, 
wheat and live. stock are the principal prod- 


Plants and Roots 


Offer for Fall 1923 and Spring 
1924, a very fine lot of Dewberry, 
Blackberry and Raspberry Plants. 
Cal. Privet, Asparagus and Horse- 
radish Roots, Cannas Roots. All 
stock free from mosaic and other 
diseases. Write for my wholesale 
price list before you buy elsewhere. 


Michael N. Borgo, Vineland, N.J 




















ucts of this territory; and while the price of 
wheat has been discouraging, the price of 
corn is good, also live stock fair, and the 
farmers are gradually getting back to nor- 
mal. So they are buying slightly more 
liberally than the past two years. 

We believe there is a fair amount of 
steck in the standard sorts. Stock has 
made a fine growth, as we have had an ex- 
ceptionally good season. 

MARSHALLS NURSERIES. 
C. G. Marshall. 





All Indications Favorable 

Geneva, N. Y., Oct. 15—The demand for 
stock in general seems to be fully up to last 
year. It is too early to state what lines 
may be in surplus, but everything points to 
a favorable season for trade. Growing con- 
ditions, during the past summer, were quite 
satisfactory, and all kinds of fruit and or- 
namental trees, roses, etc., have made a 
good growth. 

W. & T. SMITH COMPANY 


South Is Demanding Ornamentals 
Pomona, N. C., Oct. 20—Sales made for de- 
livery this fall have been very satisfactory. 
Our agency business, which is the largest 
we ever had, is scheduled to be delivered 
early in November, and we anticipate good 
deliveries and collections. One peculiar 
feature of this agency business, or what we 
might call a pleasing feature, is the fact 
that a large percentage of it is ornamental 
stock. The demand for this class of plants 
is rapidly increasing in this section of the 
South, and there is already quite a scarcity 
of some of the better varieties of broad- 
leaved evergreens. Our landscape depart- 
ment has been recently augmented to cope 
with the ever-increasing demand for land- 
scape service, and this department, also, is 
in high gear. Prospects for next season’s 
trade are good. We have every reason to 
believe that sales will be equally as good, 
or better, than this year. 
J. VAN LINDLEY NURSERY CO. 
W. C. Daniels. 


Lining-Out Stock 


The general outlook for lining-out stock 
in fruit is not very encouraging, since seeds 
have been poor in quite a few instances 
and the weather has been against their 
germination, says F. W. von Oven, Naper- 
ville, Ill., Nurseries, who does not think 
that there will be any overproduction in 
young ornamental stock ‘this year. Con- 
ditions of labor and the weather were not 
favorable for a maximum output, and both 
are necessary if this is to be brought about. 
ie believes there will be a shortage of well 
grown stock in the larger sizes of trees and 
shrubs, including evergreens. From inquir- 
ies received and work on hand he looks for 
a normal demand during the coming fall 
and spring at the same prices as last sea- 
son. 





200,000 


Gralted Whole Root Apple 


In Splendid Variety 
Price list upon application 


The Shenandoah Valley Nursery Co. 


P. O. Drawer 111 Waynesboro, Va. 
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To The Trade Only 


We grow and sell a general as- 
sortment of nursery stock. Strong 
on Apple, Pear, Cherry, Plum and 
Prune, Fruit Tree Seedlings, 
Small Fruit Plants, and Portland 


Roses. 





Advance Price List now ready. 
If you do not have it, write and it 
will be mailed promptly. 


Remember we are 


Headquart:rs for Nursery Supplies 


PORTLAND WHOLESALE NURSERY Co, 


971 SANDY BOULEVARD, PORTLAND, OREGON 



































FRUIT 


Have a few Standard and Dwarf Pear and 
Quince to offer 


SHADE TREES 


Large stock of Sugar Maples, 24 to 4 inches, 
Nice block of transplanted American E)m 
1} to 3 inches. 
Shrubs and Perennial Plants 


General Assortment. 


W. B. COLE, Painesville, Ohio 
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| Mount Arbor Nurseries } | TREE SEED 
E. S. Welch, President { | Hundreds of American Grow- 
; SHENANDOAH, IOWA _ ;} ers are supplied by us. 
A consiite tes hte ak . Catalog gladly mailed. Wrile to-day. 
} ery stock for the wholesale trade. | T. SAKATA & CO. 
‘ CHICAGO, ILLINOIS 
FRUIT TREE STOCKS Home oftice: | SAKAICHO site Park, 
OKOHAMA JAPAR’ 
CHERRY P h Pit 
Car lot or less. eac I S 
Quantity limited. 1923 Crop 
Quality Unsurpassed. 7-8 M. to bu. 
Management, 25 Years Experience 
Knox Nursery & Orchard€o. | | | 
e Howard-Hickory Co. 
VINCENNES, IND. uincinon, Sinath, Gecstinn 
SURPLUS , 
RFEO MYR) BOLAN 
Apple and Peach Trees. Roses, orna- 
monet coments, ‘ieee Sess Selig SEED 








nuts, Japan Walnuts, Tennessce Natura! 


Peach seed. 


Southern Nursery Ce., 
WINCHESTER, TENN 











Insure your 
pares post 
pack Ages, Z 


AS 


insured 


Entry on stub is your shipping 


traysit. 


Enclose é 


Coupon Book with every parcel. 


soon 
shipped it 
Insure 


automatically — 








Cv. X wee ae eo 
? 
t 
¢ | Petter We. Db 13673- 18 
¢ Insurance Company of North America 
¢ PHILADELPHIA 
4 In consideration of the premium hereinafter 
P named. and other conditions stipulated in 
the policy from which this cer- 
{ tificate b s been detached, he 
by insures the property ' 
tained in the pacRage or de- 
in the invoice, with 








vis certific ate is mailed, 
ncluding 
provided 
» to As- 




















A if any, p yaye rab 
mec ‘din the above mentione nd pr liey 












as you pack them 


as your Parcei Post package is 
becomes one of thousands in 


against loss or damage. 


North 


It becomes 


coupon from a America 


no details to annoy. 


record Claims 


settled promptly. 


Founded 
1792 


MAKING SHIPP 


Name 





City. 


Pin this cou- 


State 
pon to your 
letterhead 


Insurance Company ot 


North America 
PHILADELPHIA 


“The Oldest American Fire and Marine Insurance Company” 


SAFE FOR SHIPPERS 


SERS SESS SEE SEE EE SEE ERE SE EERE SR SSS EES SS SESS SE SESE ES EE + 


Insurance Company of North America, Third & Walnut Sts., Philadelphia. Dept. Q-i) 


Wants Information on Parcel Post Insurance. 


Ready for immediate delivery. gathered 
from record trees in our test orchard. Box 
of 100 lbs. or over, $1.25 per pound; 50 Ibs. to 
100-1b. lots, $1.50 per pound. 


California Nursery Co. 
Geo. C. Roeding, Pres. 


NILES, CALIFORNIA 











COLOR PRINTS 


Of Horticultural Subjects 
From Actual Photographs 


Will Sell Your Nursery Stock. 
Ask Us. We Specialize. 


PROCESS COLOR PRINTING CO. 
(FORMERLY CHRISTY, INC.) 


Searle Bldg. Rochester, N. Y. 





CONTRACT NOW 
For next season's Everbearing Straw- 
berry Plants. None better at any price, 
none so good at my contract price. Our 
stock is true to name, unmixed, healthy 
and bred for vigor and productiveness. 
Entirely sold out on plants for present 


uelivery. 
CURTIS E. BOWMAN, Greenwood, Del. 














A NEW BOOK! 


NUT GROWING 
By Robert T. Morris 


The latest and only up to date book | 
on the newest and one of the most im- 
portant branches of Horticulture, giv- 
ing a broad survey of a rapidly grow- 
ing industry. Detailed explanation of 
successful methods of propagation and 
the new process of grafting with the 
use of paraffin; ilustrated. 

An invaluable work for all nut grow- 


ers. 


Price $2.65, Postpaid 


AMERICAN FRUITS PUB’G. CO. 


39 State St., BOX 124, Rochester, N. Y. 
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AMERICAN NURSERYMAN 


Practical Advertising For the Nurseryman 


The address by John Watson, secretary of 
the DuBois Press, Rochester, N. Y., de- 
livered at the convention of the New Eng- 
land Nurserymen’s Association last January, 
has been printed in pamphlet form in re- 
sponse to numerous requests for it. The 
subject is “Practical Advertising for the 
Nurseryman,” a topic upon which Mr. Wat- 
son has several times spoken to the great 
interest of all who heard him. He has made 
a special study of the subject and his sug- 
gestions are of much value. He says: 

Why do people buy your goods? Why do 
they buy anything? You buy a car because 
it gets you there. That is the first and fund- 
amental point: you buy transportation. You 
buy the use of the car: what it will do for 
you. Comfort, style, and other things are 
trimmings. They count as accessories. If 
they didn’t, everybody would be driving 
Fords. Ability to buy a big car, a luxurious 
car, a heavier and a faster car, means the 
ultimate purchase of the accessories: but a 
car is always bought because it gets you 
there. You don’t buy a car, you buy trans- 
portation. 

If you buy a watch, you want it to tell 
you the time of day. That is why you buy 
it and there is no other reason. Accuracy 
is implied as a fundamental. Then come 
the trimmings: size, finish, appearance. 
Those with money buy expensive time- 
pieces; but handsome or modest, every 
watch is bought to tell the time of day. 

It is bought for its use. And if you look 
iuto your own reasons for buying the things 
you get, you will find that you buy each for 
its use, for the comfort or convenience or 
pleasure that its use will give you. 

So I think that in any advertising, the 
most important point is to tell the prospec- 
tive buyer what pleasure and satisfaction 
the article will give him. Successful adver- 
tising depends on doing that. You Nursery- 
men are not selling trees and piants, you 
are selling their use. You don’t sell peach 
trees, you really sell peaches; you don’t sell 
rose bushes, you sell roses. You sell the 
fun and enjoyment in having and using 
your stock. That idea ha: to be sold before 
you will get orders. You must first sell the 
idea of happiness in possessing and create a 
desire for what you have. An example of 
what I mean is the advertising of the Victor 
Talking Machine Company. It buys page 
spreads in color in the high-priced maga- 
zines but it never advertises talking ma- 
chines; it advertises music. It does not list 
a lot of machines of different sizes and dif- 
ferent prices; it tries to sell and does sell 
the idea of having entertainment in the 
home, the pleasure of being able to have the 
world’s great artists sing for you in your 
home whenever you feel like hearing them. 
That is what I mean by selling an idea in- 
stead of selling goods. You haven't yet sold 
your idea. You have been trying to sell 
trees. It is much harder to sell goods than 
it is to sell an idea. I admit that selling an 
idea is something much easier for organiza- 
tions than for individuals. The florists 
have sold their idea. They have a slogan 
that has reached around the world, that has 
been copied oftener than any other and one 
that happily has not been successfully ap- 
plied to any other line. And the florists suc- 
ceeded in putting their slogan across be- 
cause it held an fdea that was bigger than 
an invitation to buy something. It would 
never have gotten acros” if it had sugrest 
ed to buy another rose or to plan to take 
home another bunch of carnations. There 
would have been no more appeal in that 
than the invitation to buy another ton of 
coal. But to “say it with flowers,” planted 
an idea, an idea that has grown and made 
the florist trade profitable beyond the 
dreams of a few years ago. 

When do people buy trees and plants? 
Every day in the year. I believe those 
things actually sell themselves. I believe 
that the most profitable advertising is time- 
ly advertising. The best time te advertise 
roses is when roses are in bloom in the gar- 
den. That is when people admire them in 
their own gardens and in their neighbors’ 
gardens. They note varieties then and plan 
to have the ones that appeal to them. The 
roses are sold to them, then, when they are 


in bloom. Of course, orders are not sent 
off until time for planting. And I am afraid 
that Nurserymen sometimes confuse the re- 
ceipt of the orders with the actual sale of 
the goods. 


Seed Men Can Sell Nursery Stock 

Discussing the possibilities for sales of 
Nursery stock in seed stores, E. E. May, 
president of the May Seed & Nursery Co., 
Shenandoah, Ia., says: 

Retail seed stores throughout the country 


have found a very ready public waiting to 
purchase first class Nursery stock in the 














E. E. MAY, Shenandoah, la. 





spring and many of these firms have de- 
veloped a good and profitable trade from it. 
On first thought it sounds interesting to 
feel that all one has to do would be to se- 
cure their approximate and conservative 
wants from a reliable firm, have it on hand 
just when wanted and parcel it out to the 
trade and be rid of it in a period of about 
two to three weeks. 

The ever increased demand for the finer 
varieties of ornamentals and perennials has 
astonished the average dealers and they find 
themselves unable to keep a proper stock on 
hand on many of these varieties. There are 
a great many seed houses that are doing 
from $5,000 to $25,000 retail trade over a 
period of about one month with very little 
advertising or overhead. 

Firms can sell a great many different va- 
rieties than they could a few years ago and 
it behooves every firm to be alert to these 
newer and finer varieties. 

There are so many individual items that 
require some attention that it is impossible 
to get them all down. But, if you have a 
cool moist basement, plenty of air and moist 
excelsior you ought to be free from troubles 
as far as keeping the general run of trees is 
concerned. 

Finances Itself 

Those concerns that launch their adver- 
tising careers with million dollar appropria- 
tions seldom get as far as those concerns 
which start to advertise humbly and build 
up their appropriation by the process of 
steody effort and careful experiments. The 
reason for this is that these latter concerns, 
like the co-oneratives of which Mr. Dillon 
writes, are likely to be able to earn their 
advertising appropriations as they go along. 
It is not necessary to prove to them that ad- 
vertising pays. They know it pays because 
it is bringing in the money to finance itself. 

Printers’ Ink. 

The American Rose Society has complet- 
ed arrangements with the United States De- 
partment of Agriculture, whereby the former 
is introducing as a primary distribution the 
Mary Wallace rose, one of the first of a 
series by the late Dr. W. Van Fleet. Secre- 
tary Robert Pyle, West Grove, Pa., can give 
full particulars. 


November, 1923 


From Various Points 





G. B. Rodgers is proprietor of the Beaver 
Valley Nurseries, Beaver, Pa., which he 
purchased recently from the late R. E. 
Mackall. 


C. M. Hobbs & Sons, Bridgeport, Ind., re- 
port good demand for stock, wholesale and 
retail. Evergreens are in strong demand. 
There will be a shortage in these and in 
peach. 





A demonstration orchard has been plant- 
ed by the Cotter Nursery Co., Cotter, Ark. 


The Bristol, Conn., Nurseries, find fall re- 
taii business excellent and a strong demand 
for ornamentals. 


Forest Nursery Co., McMinnville, Tenn., 
say the growing season has been favorable 
and fall trade encouraging. Facilities for 
handling increasing business have been 
added. 

The American Association of Oil Burner 
Manufacturers, a national organization of 
bot*® home and ‘~4nstrial oil burner manu- 
facturers, was recently formed in Chicago. 
Broadcasting accurate data concerning oil 
burning and the oil burner industry is one 
of the Association’s principal aims. Wal- 
lace C. Capen, Home Appliance Corporation, 
St. Louis, was elected president. 


New Nurseries and excensions—Miller’s 
Nursery, Springfield. Mo.; E. D. Rogers, 
Santa Cruz, Cal.; San Pedro Ranch Nur- 
sery, Compton, Cal.; Bavdad Nursery Orch- 
ard Co., Bagdad, Fla. 

Secretary Robert Pyle of the American 
Rose Society has been busy, as usual, visit- 
ing many places in Eastern territory, in the 
interest of the society and of horticulture 
generally. From Washington, where he in- 
spected the site for the proposed national 
arboretum, he went to the dahlia show in 
New York, then on to Boston and the Ar- 
nold Arboretum, then to Fitchburg, Mass., 
to lecture on roses; and so on. 





Stockholders of the McBeth Nursery Co., 
Springfield, Ohio, recently changed the 
name to the Netts-McBeth Nursery Co., 
James C. Netts, the former secretary-treas- 
urer, becoming president. Mr. McBeth feels 
that with advancing years he should _ turn 
over to younger men the active control of 
the business, but he is not deserting the 
Nursery occupation. He has been 50 years 
in it and he will still be actively connected 
with the propagating department. He will 
continue, also, to ~°et his many friends at 
the Nursery conventions. 

Joseph M. Chariton Sole Proprietor 

The partnership lately existing between 
Joseph M. Charlton and John A. Charlton, 
carrying on business under the firm name 
of John Charlton & Sons at 1589 Main 








JOSEPH M. CHARLTON 





Street, East, Rochester, N. Y., actively en- 
gaged in the wholesale and retail Nursery 
business, has been dissolved by mutual con- 
sent of both parties. 

Joseph M. Charlton has purchased his 
brother’s interest in the firm, and will con- 
tinue to conduct the business of John 
Charlton & Sons at the same address and 
under the same policies that have been 
maintained in the past. 

The business was established by Mr. 
Cher'ton’s father in 1865, and this firm has 
been instrumental in producing and dissemi- 
nating many new fruits end flowers 
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CHERRY 


TWO YEAR ONE YEAR 


We are now booking orders for fall 1923 and APPLE, C 


spring 1924. Please let us have your list of 
wants. 


W.C. REED & SON 


Vincennes, Indiana 


Forest Tree 





J. H. Skinner & Co. 


Topeka, Kansas 


and KIEFFER PEAR TREES 


APPLE SEEDLINGS | 
JAPAN PEAR SEEDLINGS | 


_ BLACK LOCUST, HONEY LOCUST | 
| CATALPA SPECIOSA | 


— WE OFFER — 


HERRY, PEACH, PLUM 





Seedlings: 
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CAR LOT SHIPMENT 


For assorted car, write for prices 
or call at the Nursery and see 
our growing stock. 


SEVERAL MILLION | 
LINING OUT STOCK 
Onarga Nursery Company 


CULTRA BROS.,, MGRS. 
Onarga, Illinois | 








RICE BROTHERS CO. 


A General Surplus on 
Fruit Trees, Ornamental Trees, 
Shrubs and Roses 


GENEVA, N. Y. 











WRITE FOR PRICES 











Sane: 








For 


CHERRY TREES 


Sweets on both mazzard and mahaleb 


stocks, one and two year. 


Sours on mahaleb stocks one and two 
year. 


Trees grown in a “cherry country” 


where both sours and sweets flourish. 


WRITE FOR PRICES 


J. F. JONES, Lancaster, Pa. 


lowing kinds: 


YOUR 


Rosemont 


SUUTITT TOTTI rrryryvyryryyrrrrrrrr’ 
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ROSES ROS 


We offer one of the Largest and Best Assort- 
ments of Field Grown Roses ever grown in Texas. 
We have an exceptionally large bunch of the fol- 


Paul Neyron, Frau Karl Druschky, Gen. J 

Gruss Ann Teplitz, Ulrich Brunner, 
Radiance, American Beauty, Climbing American 
Beauty, K. A. Victoria, Capt. Christy. Also a gen- 
eral list of other varieties. 

Can supply several car loeds of Heavy Two Year 
California Privet. 

Write for complete list and prices. 

SATISFACTION IS OUR 


SLLILILILIILIIIiiisisisssssss ir? 


ES RO:ES 


Fall 1923 and Spring 1924 


SUCCESS 


Nursery Co., Tyler, Texas 






































The Whole Subject of Nursery Trade Publicity 


By a system exclusively its own, this publishing company covers the American Nur- 
sery Trade thoroughly. Advertisements intrusted to its care are published first in the 
“American Nurseryman,” through which they reach subscribers, and then are published 
in the “American Nursery Trade Bullepin’”” through which they reach the remainder cf 
the trade. The rate for advertisements covers the double service, on the Ist and 15th 
each month. Forms close on the 25th. 

BETTER THAN ANY TRADE DIRECTORY—Mailing Lists changed daily. 


American Murserpman and American Nursery Trade Bulletin 
\LL ADVERTISEMENTS ARE RUN IN BOTH PUBLICATIONS 
ABSOLUTELY COVERING THE TRADE 


FOR THOSE WHO DO NOT ALREADY KNOW 

USINESS Announcements in this Chief Exponent of the Trade reach the Nursery- 
B men of every State in the Union. An absolutely independent publication. Edited 
by the Founder and Dean of Nursery Trade Journalism in America, it continues its 
pronounced lead in movements which have characterized trade progress for a quarter 
of a century. Practically every important action on the part of Nursery organizations 
of the country, national, district and state, has been urged and foreshadowed in the 

columns of the “American Nurseryman” for months or years beforehand. 
That is an unparalleled record. The proof is in print in the files of this journal, 


open to all 
THE AMERICAN NURSERYMAN, 39 State Street, ROCHESTER, N. Y. 
Advtg. $2.80 Inch CHIZF EXPONENT OF THE NURSERY TRADE Subn. $2.00 Year 
American Nurseryman Advts. are included in American Nursery Trade Bulletin Monthly 


TRADE SENTIMENT 


A letter recently received from President 
Robert Pyle of the Conard & Jones Com- 
pany says: “Your recent issue serves to 
reinforce a conviction that has deen grow-| 
ing with me that you are alive to the in-| 
terests of the Nurserymen and sensitive to 
their needs. I want you to know that some 
of us appreciate the fact that we have a 

rade Journal which may be counted upon 

elp boost movements that are for 


the 


e betterment of the Industry generally.” 

rhe D. Hill Nursery Company in a recent 
tter said: iam more than ever convinced 
iat the “American Nurseryman,” being an 
independent Trade Jouryal, is a_ logical 
medium which should be dominant in the 
Nursery Field.” 

“Your publication is doing a great work. 
We are all with you.”"—John A. Young, 
President, Aurora (Illinois) Nurseries. 


Subscription: 32.00 per year, Three Year~. $5.00 


AMERICAN FRUITS PUBLISHING 
38 State St., ROCHPSTER, N. Y. 


Cco., 
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Hews tee Mili tovee sour sini Wayside Gardens 


ments for Fall or Spring in 
‘ HARDY PERENNIAL PLANTS | n 
Fruit Trees, Shrubs, TeenAL F | 


Roses and | 
Hedge Plants 


| 
Trade List ready now. Glad *% quote on your Want List. . i 


| | the Huntsville Wholesale Nurseries, inc, | | THE WAYSIDE GARDENS COMPANY |} | 


1872 HUNTSVILLE, ALABAMA 1923 MENTOR, OHIO 


_ 








Write for Trade List. \} 





























WE SUGGEST RESERVATION OF ADVERTISING SPACE NOW 
FOR THE COMING ACTIVE MONTHS 


Chief Exponent of the 


| The A mM er ica Nn N u rsery mM an American Nursery Trade 


| Every Advertisement is repeated in the AMERICAN NURSERY TRADE BULLETIN, thus covering the Trade. 
i} See Schedule of Information on other page of this issue. Ought your two-inch card to be standing regularly in the 
“Directory of American Plant Propagators,” as in this issue. $5.00 per month for 2-inch space under yearly term. 





AMERICAN FRUITS PUBLISHING COMPANY, Inc., 39 State St., Rochester, N. Y. 
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| American Fruits Company’s Library Opportunities 
PRACTICAL BOOKS ON HORTICULTURE, NUT GROWING, NURSERY PRACTICE 
| Any of the following books will be sent on receipt of price by AMERICAN FRUITS FPUB'G CO., 
123-125 Eilwanger & Barry Bldg... ROCHESTER, N.Y. Prices subject to change. 
American Apple Orchard Irrigation for the Orchard—Stewart 1.75 Plant Propagation; Greenhouse and 
fo A ee $1.90 ‘ : Mursery Practice—M. G. Kains.. 2.40 
American Fruit Culturist Land Drainage—Joseph H. Jeffrey.. 2.15 Plant Physiology—B. M. Duggar.... 3.00 ¥ . 
By John J. Thomas......«..... 3.65 Landscape Gardening — Downing’s Pomology, Text-book of—Gourley... 2.75 
American Fruit Farm—F. N. Thorpe 2.65 Famous Work—10th Edition— Practical Forestry—A. S. Fuller.... 2.16 ‘ 
American Grape Culture—Munson.. 2.65 Revised by Waugh............. 6.00 Practical Fruit Grower—Maynard... 1.00 
American Grape Growing and Wine : Practical Tree Repair—Peets...... 2.65 
Making—George Husmanin ..... 2.15 Landscape : Gardening— House and Principles of Agriculture—Bailey... 2.00 
American Horticultural Manual Garden’s Book of Gardens, 9/2 x Productive Orcharding—F. C. Sears. 2.65 
By Budd-Hansen, two vols.... 3.30 12/4, 400 Illustrations.......... 5.15 Principles of Fruit Growing—Bailey 2.65 
American Peach Orchard—Waugh.. 1.90 Landscape Gardening Kemp—Re- Principles of Pruning—Kains....... 2.66 
Bulbs and Tuberous-Rooted Plants.. 2.15 vised by F. A. Waugh.......... 2.15 Pruning Manual—By L. H. Bailey... 2.65 
| Bush Fruits—By F. W. Card........ 3.15 Landscape Gardening—Maynard.... 2.65 Putnam’s Garden Hand Book....... 2. 00 
California Fruits and How to Grow Landscape Gardening —The Small Quince Culture—W. W. Meech...... 1.35 
Them—E. J. Wickson, A. M.... 4.15 Place—By Elsa Rehmann....... 3.65 How To Grow Roses—Robert Pyle.. 1.50 
1 Citrus Fruits—J. E. Coit........... 3.40 Landscape Gardening—Cridland..... 2.65 Rose—H. B. Ellwanger............. 1 40 
: Commercial Apple Industry of North Landscape Gardening—The Com- Rose in America—McFarland....... 3.15 
eR. <a 3.65 plete Garden—Albert D. Taylor. 6.15 Sales Promotion By Mail........... 21 
Cyclopedia of Hardy Fruits Landscape Gardening—O. C. Simonds 6.15 Smal! Fruit Culturist—A. S. Futler.. 1.75 
Best” eee 6.20 Manual American Grape Growing— Soils—E. W. Hilgard.............. 4.25 
Dwarf Fruit Trees—Waugh......... 1.00 | eRe aR gm 3.49 Soils—Lyon-Fippin-Buckman ....... 3.40 
Farm Bureau Movement—O. M. Kile 2.15 Making Horticulture Pay—Kains.... 1.90 Soils—I’. H King.................. 2.40 
Fertilizers and Crops Manual of Fruit Diseases—L. R Soils-- By Charles W. Burkett....... 1.90 
i By Dr. L, L. Van Slyke......... 3.40 Hessler, H. H. Whetzel......... 3.15 Spraying Crops—C. M. Weed....... 1 00 
| Fertilizers—Edward B. Voorhees... 2.65 Manual of Fruit Insects—M. V Standard Cyclopedia of Horticulture 
Field Notes on Apple Culture Slingerland, C. R. Crosby....... 3.90 Edited by L. H. Bailey, In six vol- 
ee ere eee 90 Manual of Gardening—L. H. Bailey. 3.40 umes. 3,600 pages. 4,000 text 
First Principles of Soil Fertility Manual Tropical and Sub-tropical engravings. 96 sepia halftones. 
1 we a.” ae eee 1.50 Fruite—Popenoe ............... 3.90 590 collaborators. May be had 
1 ont of ~e Y. oR an or oe = pt dow ait saree 3.40 un installment payments....... 40.00 
ru rowing in Ar egions..... 7 anual of Vegetable Garden Insects Stag oe 
Fruit Garden—P. Barry............ 2.40 By Crosby & Leonard.......... 2.90 a North America—sS. W. 1.90 
Fruit Harvesting, Marketing—Waugh 1.90 Manures and Fertilizers—Wheeler.. 2.65 : fe? Sale Mg pp ee Sate yaa zp ’ 
Fruit Insects—Crosby............... 3.90 Modern Fruit Marketing—Brown.... 1.99 Strawberry Growing—S. W. Fletcher 2 40 
Fumigation Methods ............ .. 190 Modern Propagation Tree Fruits—.... Success in the Suburbs—John R. Mc- 
Gardening for Pleasure—Henderson. 2.15 Se | Mae er eee rere 1.65 Err eee eee 2.15 
peng for ni gy as eo apneic ee ee ee = Successful Fruit Culture—Maynard 1.75 
rape Growers Guide—Chor'iton.... 5 ursery Manual—Dr. . Bailey... 2.65 , : oh 
Grape Culturist—A. S. Fuller....... 2.15 Natural Style Landscaping—Waugh 2.65 ee, ea. RB. fF. on 
Greenhouse Construction—Taft..... 2.40 Nut Culturist—Andrew S. Fuller.... 2.15 Se «Midler ie : 
i Greenhouse Management—Taft...... 2.40 Nut Growing: Latest Information; gy oe “eo ts aad a » N 
1 Hedges, Windbreaks, Shelters....... 1.00 Guide to Propagating—By Rob F ; 9 Rebtel 
’ ’ og, Wild Fruits, How to Know—Peterson 2.15 
Roses—How to Grow—Robert Pyle.. 1.50 ot SE ae -65 Wind and Weather—McAdie 1.40 
ij Injurious Insects—F. L. Washburn... 2.65 Old Time Gardens—Alice M. Earle.. 2.65 ae apiece 4 
Insects of Economic Importznce— Ornamental Gardening—E. A. Long. 2.15 — ae 
eR. oF 2.15 Principles of Floriculture........... 3.40 A paper which gives the best value for 
/ pesca ae LF ~——s —e oa emerge | = the payee ciel Lory the money to the reader will give the 
1 nsects and Insecticides—Weec..... 2. eac ulture—J, A. Fulton........ J 
Insect Pests of Farm, Orchard and Peach Growing—By H. P. Gould... 2.65 ae 0 or Se the advertiser ae well. ¢ 
i} Garden—Sanderson and Peairs.. 4.65 Pear Culture for Profit—Quinn..... 1.35 don’t think there is any argument about 
i] Insecticides and Fungicides........ 3.20 Picturesque Gardens—Henderson.... 2.25 the soundness of this view.—H. Dumont, 
| irrigation Farming—L. M. Wilcox... 2.40 Plant Breeding—By Dr. L. H. Bailey 3.40 Chicalo, Ill, in Printer’s Ink. 
| —<—<—<—<—<——— 
it. 





